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ABSTRACT

The purpose of this study to study the factors that affect the buying behavior of consumers in
large retail stores in Khlong Toei District: a case study of Tesco Lotus Department Store (Rama 4 Branch)
using simple random sampling. 400 people. The research instrument was a questionnaire. Statistics The
descriptive statistics used are Mean, X, Frequency, SD, Standard Division. The hypotheses were tested by
t-test Independent, F-test or One Way Anova in order to study the relationship between dependent and

independent variables.

The results showed that personal factors of 400 respondents, the study found that most of the
respondents are female 59.75, being in the age range between 21 - 30 years, 40.25%, employed as a
private company employee at 56.25% Have a bachelor's degree 56.00% and having monthly incomes
between 10,001-20,000 Baht 42.25%. Overall service behavior of the respondents, most of which are 1-2
Tesco Lotus Rama 4 branches per month 60.50%. The period of use is between 13.00-15.00 PM. And
17.01-19.00 PM. 20.25%. Most of the days of use are on Saturdays. 42.00% of the time, each time the
shopping mall uses 1,001-2,000 baht 51.75%, most of them buy snacks,16.44%. The main reason for
using the Tesco Lotus Rama 4 branch is that the products are diverse 29.10% and most of them buying
products for consumption 87.14% and managing 5 retail strategies including services Product allocation,
value, convenience Product quality And the aspect of the atmosphere inside the shop And the behavior of

the consumers' buying behavior are related.

Keywords: retail strategy, consumer buying behavior
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