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Making a home-purchase decision from housing estate companies in

Eastern Economic Corridor (EEC) area
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Abstract

The objective of this research is to respond to the needs of consumers on
making a home-purchase decision from housing estate companies in Eastern Economic
Corridor (EEC) area. It is a quantitative research. The samples are 400 participants who
purchased houses from housing estate companies in Eastern Economic Corridor (EEC)
area by using questionnaires to collect the data and then analyzed by using Statistical
Package for the Social Sciences (SPSS) program. Descriptive statistics consist of
frequency, percentage, mean and standard deviation. Inferential statistics consist of t-

test, One-way ANOVA and Pearson Correlation.

The results show that most of respondents are male (57.0%), age between 20-
30 (46.8%), single marital status (58.2%), household members 3-4 people (54.5%),
office workers (72.3%), income between 20,001-30,000 baht (43.0%), first-time home

purchase (65.5%) and making purchasing decision by themselves (46.5%).

7 Marketing mix factors are studied but only 5 factors are relevant: product,
place, promotion people and physical environment. These 5 marketing mix factors have
positive correlation on purchasing decision significantly while price and process have no
correlation on  purchasing decision that according to Miss Anchana
Thongmueangluang’s research is Market factors that influence on buying decision
process the detached house of Pruksa rael estate public company limited. Moreover, 7
out of 8 personal factors, which are gender, age, marital status, household member,
occupation, income and influencer, have effects on making purchasing decision are
according to Mr.Suthee Srabua’s research is The factor of the decision is purchasing

Panason house in Talang Phuket and Mr. Sanguansak Mattawakul’s research is The



factor of decision to home estate buying in Phutthamonthon Sai 3 Area. but the purpose

of purchasing has no effect on purchasing decision of consumers.

Therefore, this research is a guideline for creating products and services to
meet consumers’ needs on making a home-purchase decision from housing estate

companies in Eastern Economic Corridor (EEC) area.

Keywords: Marketing mix, making a home-purchase decision, housing estate
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