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Abstract

This research study on “Online Marketing Mix Affect to the decision for watching Netflix
of Generation Y in Bangkok Area” was conducted in terms of quantitative research. The
purposes of the research were to study the demographic characteristics and media exposure
behavior. By comparing the demographic characteristics and media exposure behavior to the
decision making process for watching Netflix of Generation Y in Bangkok Area, including the
relationship between the Online Marketing Mix(6Ps) and to the decision making process for
watching Netflix of Generation Y in Bangkok Area. The samples comprising 400 people, The
instrument used for collecting data was a questionnaire. The statistics used for analyzing data
were percentage, standard deviation, t-Test, ANOVA for comparative analysis using the test
method of Scheffe, Levene, Welch, Dunnett's T3 and Multiple Regression Analysis or MRA
stepwise regression for test relationship of the variables.

The fact findings revealed that most of the samples who answered the questionnaire
are female, ages between 33 -38 Most have bachelor's degrees, They were employees
in private firms and incomes more than 40,000 Baht. In terms of media exposure behavior, was
found that The brand of online streaming service providers that respondents know and watch

the most is Netflix by channels to make known mostly from Internet channel /Social media,



which the reason for choosing to watch online streaming that is viewed frequently is has a lot
the series/movies to choose, With the frequency of viewing per week is 1-2 days

Most of the time is during the viewing time 18.01-00.00 hrs. Which choose to watch the series /
action movies the most, In which the person who has the most influence on using the service is
oneself and The equipment used for viewing that the respondents used the most was smart
phone.

Marketing mix factors of Netflix, Overall, it is important at the high level of opinions
when considering each aspect by the average value from high to low as follows Product, Place,
Promotion, Privacy, Price and Personalization, respectively. As for the decision process of
choosing to watch Netflix, were found that the decision process of choosing to watch Netflix is
important at the high level of opinions when considering each aspect by the average value from
high to low as follows Purchase Decision, Post Purchase Behavior, Evaluation of Alternatives,
Information Search and Need Recognition, respectively.

For hypothesis analysis results 1) the different demographic characteristics of Sex,
Age, Education level, Income and Occupation found that are all different in the decision for
watching Netflix with a statistical significance of 0.05 2) the different media exposure behaviors
such as Viewing frequency, Viewing duration, Influencer in the use of service and Equipment
for viewing found that are all different in the decision for watching Netflix with a statistical
significance of 0.05 3)the variables of online marketing mix in all 6 aspects such as Product,
Price, Place, Promotion, Personalization, and Privacy. That affects the decision for watch Netflix
of Gen Y in Bangkok area, With statistical significance at the level of 0.05 by the factors which
are influenced from highest to lowest as follows Price, Privacy, Promotion, Product,

Personalization and Place, respectively.
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