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Abstract

This research aims to study and propose marketing mix factors and buying decision process
affecting decision-making to choose dance and music schools of parents representing juveniles
aged 3-14 years in Bangkok to get to know actual factors and demands of parents having an effect
on choosing dance and music schools. Study results shall be applied for school management and
marketing plan improvement to respond to customer needs to the right point in an efficient manner.
The research is a survey research study (Survey Research Method) and the sample in the study
consisted of 384 parents who were representatives of juveniles (aged 3-14 years) who chose dance
and music schools. Questionnaires were used to collect data and the study revealed interesting
results as follow: (1)The marketing mix factor affecting parents’ decision-making the most was personnel
(people). Consideration taken into each aspect, it was found that the factor having the highest mean
related to personnel was instructors paying attention to learners. (2) The buying-decision factor having
the biggest effect on choosing dance and music schools of parents was evaluation of alternative.
Considered each aspect, it was found that the factor having the highest mean of the evaluation of
alternative was instructors’ reputation. The findings from the study showed that both marketing mix
factors and buying decision factors were considerably important to choosing dance and music schools
of parents representing juveniles aged 3-14 years in Bangkok. The research results shall be useful for
dance and music school entrepreneurs for adopting them to plan their business strategies in terms
of developing personnel, curriculums, setting the price, choosing school location, organizing marketing
activities, improving public relations and operation so as to build customer satisfaction and know

customer actual demands in the most efficient manner.
Keyword : Purchasing Decisions, Dance and Music School, Marketing Mix
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