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Abstract

This study of plus size women’s clothing business models in Mueang Chumphon
municipality in Chumphon province is a study of plus size women’s clothing business models,
case studies, plus size women'’s clothing business owners in Mueang Chumphon municipality in
Chumphon province, and only in the area of Tha Tapao subdistrict municipality and Bang Mak
subdistrict municipality. The purpose is to study the models of plus size women’s clothing
business and problems of plus size women’s clothing business in Mueang Chumphon
municipality in Chumphon province. The sample group consists of 5 plus size women’s
clothing business owners who run the business more than 2 years and 10 plus size female
buyers who have experience in buying more than 32 —inch-waist plus size clothes. The tools
invented by the researcher are interview - guide questions and participant observation and non-
participant observation, studying in-depth interview data from the business owners and plus
size women, in order to analyze the data and develop the business models involving plus size
women’s clothing business.

The research found that on the side of business running, it needs preparation on
location of the shop, material sources, pricing for sale including channels of distribution.
Moreover, to run the plus size women’s clothing business should give the importance on the
needs of customers from the processes, product quality, selling prices suitable for the product
quality, location in commercial areas where are easy to visit with parking space including
spacious and good atmosphere shops for buying the products, air-conditioned fitting room.
Also, the research revealed that promotions such as discounts and other promotions can attract
the customers to buy the products easier than usual.

On the side of the customers, the plus size women'’s clothing business models that is
attractive, must have good quality products, looking good on person, suitable for body shapes
as the first priority. Second priority is on the suitable styles and prices. The shops with parking
space, air-condition and fitting room can attract the customers more. Moreover, the dressing of
famous people influence decisions on buying. The found problems are both from internal and
external factors such as higher cost of products per piece than normal size clothes, few
manufacturing source and shop layout management.

Key words: Marketing promotion, Big size clothes , Big size clothing business , Obese clothes,

Business model
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