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Marketing Mix and Purchasing Behavior that affect the Working Women Ages to Buy

Gold Ornament 96.5 % in Trang Province.
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The purpose of this study were 1) to study purchasing behavior r that affect the working women

ages to Buy gold ornament 96.5 % in Trang province. 2) to study relationship between marketing mix and

purchasing behavior r that affect the working women ages to Buy gold ornament 96.5 % in Trang



province. The study used a survey research method to collect data from 385 customers. The data was
analyzed by frequency, percentage, mean, standard deviation and chi-square. The result indicated that a
great number of the sample was aged between 35 — 44 years old. They had private business and all of
them gained monthly incomes over than 25,000 baht. The most popular gold ornament 96.5 % was
necklace. The quantity purchase over than 2 salung. The purpose to purchase as accessories. They spent
over than 20,001 bath and the reason to purchase for accessories. They rated the importance of the
marketing mix factors which comprised product, price, place, promotions, people, physical evidence and
processes at “highest” level. The results hypothesis analysis showed that ages and Occupation has
relationship with types of gold ornament 96.5 %, the purpose to purchase, the quantity purchase, average
expense at a time and the reason to purchase. Income per month has relationship with types of gold
ornament 96.5 %, the quantity purchase and average expense at a time. In terms of marketing mix factors

has relationship with the reason to purchase with the level of statistical significance at 0.05.

Keyword : Marketing Mix factors, Purchase Behavior Gold Ornament 96.5 %, Customers
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