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Abstract

The objectives of this research are to study the marketing mix factors affecting
buying behavior on dried cultivated bananas of the consumers in Trang province area
and to study the buying behavior and dried cultivated banana consuming of the
consumers in Trang province area. The sample group is 385 dried cultivated banana
consumers in Trang province area by using Cochran's formula. Tools used in this
research are questionnaire and analyze the data by using computer software.

Statistics used in data analyzing are frequency, percentage, average, standard
deviation, Independent sample t-test and One-Way ANOVA.

The research showed that the majority of the respondents are women, 20-30
years old, bachelor's degree graduates, government officers/private company
employees and average income 10,001-20,000 baht per month. Also, the research
showed that the marketing mix factors affecting buying behavior on dried cultivated
bananas of the consumers in Trang province area are at high level for product and the

following lower level is for Promotion, price e and plac with statistical significant level of

0.05.

Key Words: Marketing mix factor, Buying behavior
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