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Abstract

The purpose of the research on the factors affecting purchasing behavior on processed
seafood products of the consumers in Muang district in Trang province were to study personal
factors affecting purchasing behavior on processed seafood products of the consumers in Muang
district in Trang province and to study the marketing mix affecting purchasing behavior on
processed seafood products of the consumers in Muang district in Trang province. The sample
group was 385 processed seafood consumers in in Muang district in Trang province. Tools used
in the research were questionnaires, then evaluated and analyzed by using computer package
software. Statistics used in the research were descriptive analyzing statistics such as frequency,
percentage, average, standard deviation, and inferential analyzing statistics such as Chi-Square
test.

The research showed that the majority of the respondents based on demographical data
were female, 31-40 years old, married, bachelor’s degree graduates, private company employees
and had personal income 10,001-20,000 baht per month on the average. The marketing mix
affecting purchasing behavior on processed seafood products of the consumers in Muang district
in Trang province in all aspects was at high level. The purchasing behavior based on the
frequency in purchasing processed seafood was once a month. The period of time for
consumption was the morning time (06.00 a.m.-10.00 a.m.). Category of purchased processed-
seafood was shrimps. The expense in purchasing processed seafood was 51-100 baht and the
place for purchasing processed seafood was the fresh market. The data analyzing result for
hypothesis test revealed that the factor on demographics and income had relation with place, time
and frequency for processed seafood purchasing of the consumers in Muang district in Trang
province as well as the marketing mix had relation with time for purchasing, but did not have
relation with place and frequency for the processed seafood purchasing of consumers in Muang

district in Trang province with statistical significant level of 0.05

Keywords : purchasing behavior, processed seafood
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