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ABSTRACT

The objective of this research is to study the client’s acceptance of A-Mobile Application
of Bank for Agriculture and Agricultural Cooperatives in Trang Province. The results found that

1. The total research sample group was 385 samples, most of them were female aged
25 - 34 years with Bachelor degree, working as State enterprice employees/Civil servants,
income per month 10,001 - 30,000 Thai Baht.

2. The study of behavior of using the application found that the clients knew A-
Application by the suggestion of bankers. Financial function that was used in daily life was
Transaction. A reason of using the application was that it was available for 24 hours. Most
financial transaction were done at home, and the frequency of use was 3 - 5 times per month.

3. The study of acceptance of A-Mobile Application found that the clients’ acceptance
was in the high level of importance. The Facility condition of using the innovation was in the
first rank. The aspect of efficiency, the aspect of the application, and the social influence were
in accordance with precedence.

4. The acceptance of A-Mobile Application had a significant positive relationship to

clients’ behavior at significant positive relationship to hypothesis.

Keyword: Acceptance, Innovation, A-Mobile Application
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