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Abstract

The objectives of this independent study are to study the satisfactions on the services of Kerry
Express in the marketing mix factors. The sample group in this study was 385 Kerry Express users in
Muang district in Trang province by using survey method and online-questionnaire as the tools in studying.
Statistics used in analyzing are frequency, percentage, mean, standard deviation: S.D. The hypothesis testing
used Independent t-test, F-test, One-Way Analysis of Variance: ANOVA and Chi-Square test.

The research showed that the satisfaction on services in the marketing mix factors in overall were
at high level. From considering on each sub categories, all sub categories had average point of satisfactions
on services at high level. The giving service processes had highest average point of satisfactions on services.
The next below was the quality of services. The promotion had the least average point on satisfactions. The
comparison of the satisfactions on using services classified by the demographic characteristics revealed that
the respondents had difference on genders and the satisfactions on Kerry Express services. The comparison
of the relations between using service behavior and the satisfactions on services revealed that the users’
behavior classified by users’ characteristics, purposes on using services, type of service using, day and time
for using services, place for using services as well as person influencing the decision on choosing services
related to the satisfactions on using services of Kerry Express. The entrepreneurs and ones who are
interested in parcel delivery business can use the benefits from this research to develop their services, do

marketing plans, develop the strategy to maximize the efficiency and satisfy the users.
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