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Abstract

This study was quantitative research. With this, the researcher aimed to
examine the personal factors of members at AoLuek Agricultural Cooperative Ltd. It also
investigated the personal factors that affect fertilizer purchasing behavior of members at
AoLuek Agricultural Cooperative Limited. The study further explored the marketing mix
factors that affect the fertilizer purchasing behavior at AoLuek Agricultural Cooperative
Limited. Furthermore, the population in this research were member of AolLuek
Agriculture Cooperative Limited. To achieve the objective set, the researcher adapted
questionnaires were collected the data of 260 samples. Later, the analysis conducted
includes factor analysis and reliability test by computer software. The statistics used for
data analysis consists of Statistical analysis including number, frequency, mean and
standard deviation, and Chi-Square statistics used in hypothesis testing.The results
revealed that 1) personal factors of the respondents found that most of the respondents
were male. They were more than 50 years old; the highest education was below the
secondary level. The average monthly income was between 10,000 - 20,000 Baht,
marital status / living together and the cultivation area was less than 20Rai. Lastly, the
main crop was oil palm. 2) the relationship between personal factors and fertilizer
buying behavior of AolLuek Agricultural Cooperative members found that most of the
respondents were male. They are over 50 years old, the highest education was at the
secondary level, earning 10,000 - 20,000 baht / month and married. The cultivation area
was 20 - 40 Rai. The main crop was oil palm that bought fertilizer by yourself.
Moreover,the type of purchasing fertilizer was chemical fertilizer from AolLuek
Agricultural Cooperative Limited. The reason for choosing to buy was the quality of
fertilizer because of advice from academics that frequency of purchase was about 3-4
times / year, about 11 - 20 sacks. 3) The relationship between the overall marketing mix
factors in all aspects was related to the purchasing fertilizer behavior of the

respondents.

Keywords: Marketing mix, AolLuek Agricultural Cooperative Limited, Fertilizer

purchasing behavior
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