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Marketing Strategies Influencing the Decisions of Thailand Post Users in Muang
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Abstract

The objectives of this research were to study the personnel factors influencing the
decisions of Thailand Post users in Muang district in Trang province and to study the different
marketing strategies influencing the decisions of Thailand Post users in Muang district in Trang

province.

The sample group in this research was 393 Thailand Post users in Muang district in Trang
province and the tool was questionnaires. Statistics used for data analyzing consisted of
descriptive statistics such as frequency, percentage, mean, standard deviation and inferential
statistics such as t-Test and One-way ANOVA with statistical significant level of 0.05.

The research could conclude that

1. From 393 users in the sample group, the majority of the respondents were female, aged
20-29 years old, bachelor's degree, government officers/state enterprise employees, average
monthly income 10,000-20,000, living in Muang Trang district, and sent the parcels less than

pieces per month.

2. From the study on the marketing strategies of the Thailand Post users in Muang district in
Trang province, it found that most of the users chose the Thailand Post office that located near
their houses, had modern lifestyle, used the services of Thailand Post 1-2 times per month and
chose parcel delivery services because of its good standard on servicing processes and its image
for being a leader of parcel delivery company of the country as well as being a leader of parcel

delivery business.

3. The findings on the decisions on using the services of Thailand Post in Muang district in Trang
province showed that the decisions on using services in overall was at high level. From
considering each sub categories, the need recognition was at very high level. The next below,

the choice evaluation of alternatives, the decision making, the evaluation after using services,



respectively, was at high level. And the searching was at medium level. Moreover, the research
also found that the users with different genders, occupations, frequency on sending the parcels,
type of chosen services, market targeting and market positioning, had different importance level
of the marketing strategies influencing the decisions of Thailand Post users in Muang district in

Trang province in overall with statistical significant level of 0.05.

Keywords: Marketing Strategy, Service Decision, Thailand Post
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