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THE CREATION ORGANIZATIONAL INNOVATION IN SMALL AND MEDIUM
ENTERPRISE DEVELOPMENT BANK OF THAILAND.
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ABSTRACT

The objective of this research is to study the factors that influence the creation
organizational innovation, performance and the development of innovation in Small And Medium
Enterprise Development Bank of Thailand.

The research sample group was 362 personnel from various line of work. The number of
personnel 3,765 in Small And Medium Enterprise Development Bank of Thailand (31 Oct 19).
Questionnaires were used as the research tool. The statistics used to analyze data were
descriptive statistics including frequency, percentage, mean, and standard deviation: and inferential
statistics including Descriptive Statistics at the statistical significant level of 0.05. The results found
that

1.The total research sample group was 362 samples, consists of 105 males and 257
females. Most of Them were aged 21-30 years old. Most of education level in Postgraduate. Most
of work experiences in SME-D Bank were less 1 year. Most of line in work were 1-5 branch line in
work. Most of position were Officers and Senior officers.

2.The study of study the factors that influence the creation organizational innovation found
that the factors that influence the creation organizational innovation in Small and Medium
Enterprise Development Bank of Thailand. Study results and analyze Overview factors at Moderate
level. When considers each factor. Most average factor were the Customers at high level. Inferior
factor were Leadership, Technology and Structure at high level. Inferior factor were Leaders.
Inferior factor were Supplier, Motivation, Resource and Creativity at moderate level. Inferior factor
were The Learning Organization at low level.

3.The study of study performance of organizational innovation at high level. When
considers each performance. Most average performance were Key People to Innovation at high

level. Inferior performance were Culture of Innovation, Innovation Results and Innovation



Processes at high level. Inferior performance were Resource Allocation for Innovation, Innovation

Strategy, Knowledge-Based Innovation and Customer-Centric Innovation at moderate level.

Key Words: Organizational Innovation, Development of Innovation, influence
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4.3 ui’@ﬂﬁwLﬁagdLﬁuQﬂ@TﬂLLamm@ (Customer-Centric Innovation)
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4.5 MIFNIWKTTINANBYIEUNNIFTNIWIANTIN (Culture of Innovation)
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4.6 NIZUIBNITUWIANTIY (Innovation Processes)
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4.7 MIIAFIINTNLINIABWIANTIN (Resource Allocation for Innovation)
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4.8 HAAWSEUUIANTIN (Innovation Results)
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