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Consumers' Decision to Buy Clean Food in Mueang Krabi District
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Abstract

The objective of this independent study was to investigate consumers’ decision to buy
clean food in Mueang Krabi District. The sample of this study was 400 consumers in Krabi Cultured
Street Market, Mueang Krabi District, Krabi province. A questionnaire was used as a research
instrument. Data were analyzed using descriptive statistics, including frequency, percentage, mean, and
standard deviation as well as inferential statistics, including Independent Sample t-test, One-way
ANOVA and Pearson's Correlation Coefficient with a statistical significance level of 0.05. The results
of this study could be showed that : Most of the respondents were female, age between 30-39 years
old, graduated with a Bachelor's degree, worked as civil servant, government official or government
employee, earned an average personal income of 10,001 - 20,000 Baht per month, have lived in

Mueang Krabi District, and exercised 3 days a week. The respondents’ opinion towards clean food



consumption was at a high level. The respondents’ decision to buy clean food was at a moderate
level. Clean food consumption at both overall and individual aspects was positively related to the

respondents’ decision to buy clean food with a statistical significance level of 0.05
Keyword : Purchase decision, Clean Food, Consumer
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