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Purchasing Behavior and Decision-Making on Choosing

Toyota Hilux Revo Pick-up Trucks of Consumers in Trang Province
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ABSTRACT

The purpose of this research was to study the behavior and decision-making
effecting buying Toyota Hilux Revo pick-up trucks of consumers in Trang province.

The hypothesis in the research is the consumers with demographic characteristics
who had different satisfaction on relationship management with the consumers including
the behavior and decision- making of the consumers both before buying and after buying
effecting the behavior and decision-making on buying Toyota Hilux Revo pick-up trucks.
The used statistics were frequency, percentage, analyzing sample group to find the difference
of more than 2 variables by calculating Chi-Square from frequency in order to test the
hypothesis on the difference between behavior and decision-making on buying Toyota Hilux
Revo pick-up trucks of the consumers in Trang province as well as relationship management
with the customers together with the behavior and decision- making on buying Toyota Hilux
Revo pick-up trucks in Trang province. The population used in this research was the group of
385 people who used Toyota Hilux Revo pick-up trucks.

The results of the research showed that the different personal characteristics
causing different behavior and decision —making effecting buying Toyota Hilux Revo
pick-up trucks in Trang province and the making-decision behavior on buying in overall
had same-direction relation at low level as same as customer relationship distribution in
overall with the statistical significance level of 0.05 and the correlation coefficient at 0.263
for the relation between decision-making behavior on buying and customer relationship
management on creating relationship with the customers. The aspect with the highest
correlation coefficient value was the awareness on the demand that had same-direction
relation at low level as same as the customer relationship creating with the statistical
significance level of 0.05 and the correlation coefficient at 0.263. The aspect with the
highest correlation coefficient was the awareness of the need for a low correlation with
customer relationship building with statistical significance at the level of 0.05, with the

correlation coefficient at 0.244.
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