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Factors influencing consumer purchasing decisions from traditional
retailers(Cho-suck shop) in Khok Yang Sub-district, Kantang District, Trang

Province

UNE HNIING gnsnig
% U
UnAago

d‘da a 1

Yy Ya A o v a X a v 9 a Yy ¥ (A
NITAUAIDTIZLIOY ﬂiﬁ]ﬂﬂu@ﬂﬁWﬁﬁ@ﬂTﬁﬁ@ﬁuGLfl]G]fE]ﬁuﬂ'WJ@\?@jﬂﬁiﬂﬂi]']ﬂﬁ'luﬂ'lﬂaﬂ

v
v A

9 1 o o v v W o [ ~Aq Y Ao
uuuAaaNG1u lyviieg) T dr1ualane1s 91nenuad 39KMIaase Uszansnlylunisive

Y a Hq 9 a Yy Y (a ¥ a v v ' ° o
QLAY Iﬂﬂ‘]/lclalﬁJ ﬂ'liﬁ'luﬂ']ﬂﬁﬂLL‘]J‘]J@\?Lﬂ?J(ﬁ'Iuﬂ'IIGBW’JFJ) EL‘L!LGUV’I Gl'lllajﬂﬂfl'lil DUND

aNee
=De
o))

33

v W

Uu

[

[ té 9 9 1 ~ [ A o
HIAAITNEIVNINNITAUNIVDYA WU GLHTJ‘I/\!‘VI‘ﬁﬂﬂiTGIf 2562 U aulszrns e

Lo
‘DQ

o x aa J = v [ o
G]']’]Jﬁiﬂﬂfﬂd 4,587 ﬂuc.]:iﬁvlﬁ}ﬂ'ﬁ]'lﬂﬁﬂGI“]J‘iZ6]5'1ﬂ‘§"ll’E]\‘]’E]\?ﬂﬂ'liﬂiﬁ'liﬁ’)l!@ﬂﬂﬁiﬂﬂ‘(’J'N DUND

v W

U

[ @

U a J Z o <
winafiludiwvesmsimazideyanazagdwatiu Idnmanusiuswdeyann

e

o o 0o any
HUDHOUDIW TIUIU 400 A Hawwiimsszuranalaeld Tilsunsudusezidredsnmsms

a0% (SPSS)

a o 1 1 1 a3 o a I 1
HANITIVYNUIN 1) LWﬁﬁ’JuGlWﬂJulﬂuLWﬁ%'lfl%WH’Ju 203 AU ﬂmﬂu%}aﬂax 50.7 ADTUMNAIU
[] 1 1 . . o a I 1 1 1
TngiwunTaaduinnnasanilesuou 211au aadludesas s2.8 ergarulugnuiiey 20-
= 1 = = o a I 9 @ = U 1 U
30 ﬂmﬂmmiwmmmu 209 AU Aatlusooas 52.3 igﬂﬂﬂ'ﬁﬁﬂ‘kﬂﬁﬂuﬁlﬂﬂﬁl‘lﬂ’ﬂ
Y] = A o a I 9 = 1 [ 1 @
Wseudany /U INNFAUIU 136 AU Anusesas 34.0 ’EJTGHWE‘TTJH‘IWQJJWTJTJ"IWUTNTU
a o o a I 9 91 1 [
UTENDNTUNINFAVIUIU 100 AU antlusneaz 25.0 sw"lﬂmu“lwagwmw 10,000 — 20,000

A o a I Y
UVIMNNNNFA 3UIU 189 AU Atlusoosay 47.3

a Y o

a d a a 1 a f
2) HAMI IATIZHToYANDANTTUALS TnAnuNdus 1na 1ae Fodud1s1uau 385 Al
a g v = X ' Y a @ o a g 9y
Anlusevay 96.3 ﬂ'J”Illﬂhluﬂ”li“ﬁf’)W']J’N h‘l‘]J"]Jif‘l”li'iq‘f‘l?]‘Ll MUIU 186 AU anlusosas 46.5

g Y A g A ' ° a g v
ﬂﬂ“b'mﬁlmaElﬁlaﬂﬂcluﬂﬁ%ﬂ‘l/\mﬂ 100-300 UINTUIU 220 AU ﬂﬂlﬂui@ﬂag 55.0 ﬂﬁglﬂﬂ



Ut denteaudiue mmmmﬁﬂ Yanseiles vty thiar thaanse s 107
A & 9 A A & ' ' vy A Ao A
Aatludesaz 26.8 IMgWaNdondonLI aglndiunIeNinu dzaInlumsaunaInga
o a 4 Y YAaa a 1 v A &l T o 1 I v 1
167U AN uIosay 41.8 gnNanTnagemsaaaulasenunaimueauudinlng
o a g [ o a ! o
#1uau 338 au aadlufesay 84.0 ATEUATINTIVIUAINTA WUIWINGA 4 AUTIUIU 111 AU
a I 9 1 [ Aana A 1 v A i} 1 Y]
Aaatludesaz 27.8 3HnuNdetenumsaaaniansnademsanaulie lassavegluszau
= = [ A A I 9 1 ] o A k) A 9 o
WINTAURTEININDY 4.16 WoNTR T UIAUNDNRY lUsZAUMINNZA2AIUABAIUNITIA

o ] 1 { 1 q/ 1 9 1 { 1 QJ U
%1Wu1ﬂﬁﬂ1lﬂaﬂlﬂ1ﬂﬂ4.23 UagA1 S.D. 0.58 uazmuﬂizmumiﬁmmﬁﬂm1ﬂ°u 4.22 g

S.D. 0.60

a A 1 [ v J U [ = dy [ a 9 A A
AUUATIUN 1) WUNANUFUWUTIEHIUNANUANND I UM Famanul senaumiiaen

X o A a X v o a A ) ' A~ v o ¢
Gﬁ@tWﬁﬂUlWﬂWﬁﬂlﬁ@ﬂcﬁ@ INANUITUIUFTUIBNNNANIVIVINAUNUI  IWANANUTUNWUDTNIT
" Y

Y
a 9 [ aa
DEUR 'Ii]1ﬂ51uﬂ1ﬂﬁﬂfﬂ'lﬂelﬂilﬁu‘ﬂﬂa1’JllTL!'Lli]QﬁﬂﬂﬂafNﬂ‘]_lﬁﬂﬂﬁﬁ1uﬁﬁﬂqﬁigﬂﬂﬂ1\1ﬁﬂ@

Rhe

[

5EAU 0.05 AUNATINN2) WAMINATED WUNANUFURUTTZHINAUNMNAUNYANTTY

=D.

4
Y A A A v

4 Y H Y 1 Y
ﬂﬁlﬂﬂ‘%@ﬁuﬂ1 ﬂ“]Jﬂ’NiJﬂﬁl,uﬂﬁ‘%’E] ﬂﬂﬂﬂﬂﬁ;’}infll,ﬂﬁﬂﬁluﬂﬁé]ﬂfﬂ Aulssnaunngense N

[ v o

1 k4 Y
mmaﬁza@ﬂ%ﬂu@mﬁamwammimﬁu%% %Wﬂﬂﬂfﬂ’JNWW’U’JﬁJﬂ’JﬁJﬁNWH‘ﬁ u%*a

@ a A% @ aaa [ a { 1 v v
ﬁﬂ@ﬂfﬁi}'ﬂﬁﬂ’UffflIlIG]ﬁ1u1/lGlﬁhl'aligﬂﬂﬂ'lﬂﬁﬂﬁﬁi$ U 0.05 ﬁiJiJGIﬁ'IUﬁQ NUNANVUTUNUD

¥ A A f

I3 mwmsmumma“lumwa i’)”lfJﬂ‘]Jﬂ”Iiﬂf%”lfJLﬂﬁfJiHﬂﬁ“ﬁ@ @18ﬂ‘]J‘1J5 DNAUMNA @ﬂ"%@

@ o

Ydaa a ! X A y 9 a o 7w a X a 9
@’lfalﬂﬂﬁ UDINDTNANDNTITBDITNNNATNIVIVINAU @'IQNﬂ'J'IiJﬁiJWU‘ﬁﬂ‘]JWi]G]ﬂiillﬂ’liG]f@ﬁuﬂ'l
9

= Y [ a d’ 9 aa d’ (% a d' [ = v
%Qﬁ@ﬂﬂﬁﬂﬁﬂﬂﬁﬂﬂ@li?ﬂﬂ@lﬁq’li AUNNADANTZAY 0.05 TAUUATIUN 4) TLAUNMITANHINY

A j‘ v A A g = o Y 1 g a =
mma‘lumicﬁeﬂmmwamaaﬂ%aummauwu awq@ﬂsmiummﬂﬂ%aumm

1 ¥ o o

doanapInuauuAT AT Pszauneanan fisedy 0.05 auuA m‘n 5) WUNANNTUNUT

1 = Y] 1 Y d‘ j‘ % d‘ A j‘ [ Sld'dQ a 1 j‘ [ o
seHINFNNUM IFemaslunsye DUIARANIAONEONUNNNONTWAADNITWONTITUIU

a ¥ { ' 1 o v d a 4 a
auFnlumsdeaintonnuiina1nnun e1Fuianuduiuiaenganssums¥edudinn

9. @

9 Y =K Y @ a d‘g‘z [ aaa a A Y v
511!?’115]\16@@?161i’)\‘lﬂ”]JfTiJiJG]j@”IHTI@N"h*izﬂ‘]JﬂNﬁﬂﬁﬂiz U 0.05 qUNATIUN 6) S"Iflllﬂﬂﬂ

Yo

a X a 9 Yo = 1 Yo 1 qYu = 1
WQGIﬂiillﬂ'lilﬂﬂ“ﬁ@ﬂuﬂ’li’lﬂulﬂﬂﬂﬂﬁ'mﬂGluﬂ’li“]f’ﬁ]i’lflulﬂﬂﬂﬂ'lﬁl%%'lﬂmaUiuﬂ’li“ﬁ@i’lﬂulﬂﬂﬂ

v
=1

(3 a2 &’ 9 Y ! Y= v o d a j’ a )]
mmuﬁm%ﬂ“luﬂ”lsclfm]”memﬁumﬂanm i”IEJ]lﬂiJﬂ’J”IjJﬁJJWHTJW)WE]@ﬂSﬁJmiG]ﬁ’)ﬁuﬂﬁ]”lﬂ

191’1119) @ aa @ 1 A = v o d

$umdsaeandosnuauuAgiuiag liseauneadansga 0.05 daud s Anvianuduius

@ [ a v A dy kY an % o 1 [
ave 7P ﬂUWQﬁﬂﬁiﬂJﬂWﬁ@]ﬂﬁUi%“ﬁ@ ﬂ'JEJ'J‘ﬁulﬂﬁl!ﬂﬁllﬂﬂ\'iﬂ'ﬂuﬁﬂwu‘ﬁﬁ%W'JNﬁ%ﬁ]Elﬁ'Ju



v Y
A @ (4

4 [
dagulageainiinanumun Tivdrgneadanszdy 0.05 TasaAndoINUAVUAFTIUNAS

1$5zdunaadanszan 0.05

o o W a &1 a 9 9y a v A Li’

REGA ﬂJ: Wf]ﬂﬂﬁﬁiJﬂ'lﬁﬁlfﬂﬁuﬂﬁlf)\‘]@Uﬁiﬂﬂ,ﬂ?ﬁﬂﬂﬁuﬂlﬂ%’@
Abstract

Independent study on Factors influencing consumers' buying decision from Traditional retail
stores (Cho-suck) shops in Khok Yang Subdistrict, Kantang District, Trang Province Population
used in this research Are consumers who use traditional retail stores (Cho-suck) shops in Khok
Yang Sub-district, Kantang District, Trang Province. From the search, it was found that in the
year 2562 B.E., there were 4,587 people in the Khok Yang sub-district. Which is obtained from
the population statistics of Khok Yang Subdistrict Administrative Organization, Kantang District,
Trang Province As for the data analysis and conclusion Data were collected from 400

questionnaires. And then processed using statistical software (SPSS)
The results showed that 1) the majority of the males were 203 males or 50.7%

Most of the status were found that there are more than half of single people, 211 persons, or 52.8
percent. The majority found that aged 20-30 years, more than half, 209 people, accounting for
52.3 percent. Most studies found that secondary education / vocational certificate The most 136
people, accounting for 34.0 percent. Most of the professionals found that the maximum of 100
private company employees or 25.0 percent. Most of the incomes were from 10,000 to 20,000
baht, the most being 189 people, representing 47.3 percent. 2) The results of the analysis of
consumer behavior data show that 385 consumers have bought products. Accounting for 96.3
percent of the frequency of purchase, found that Using the service daily, 186 people, representing
a percentage 46.5 The average cost per purchase of 220-100 baht is 100-300 baht, representing
55.0 Product type found that buying instant noodles, canned fish, fish oil Sugar amount 107,
representing 26.8 percent. The reason for buying found that Near home or Convenient to work

with a maximum of 167 people. Accounting for 41.8 percent of the people who influence Decided



to buy, found that most of yourself, 338 people, representing 84.0%, have families Number of
members found that the most 4 people, 111 people, representing 27.8% 3) found that the factors
of The marketing that has influence to purchase decision in overall is in the high level with an
average of 4.16 when Considering in each aspect, found that it is in the highest level, 2 aspects
which are distribution, having an average Equal to 4.23 and S.D. 0.58 and the process average is

4.22 and S.D. 0.60

Assumption 1) It is found that the relationship between sex and frequency of buying
sex with type The products chosen to buy, sex and reasons for choosing to buy Gender and the
number of members mentioned above, found that gender Has a relationship to purchase products
from retail stores from the above mentioned, therefore, corresponding to Hypothesis set statistical
level at 0.05 hypothesis 2) test results found that The relationship between status and buying
behavior And the frequency of buying with Average cost of purchase With the type of product
purchased And the reason for choosing to buy with influencers Per the purchase decision From
the above, it is found that there is a relationship, therefore in accordance with the hypothesis.
Statistical level at 0.05 level. Hypothesis 3) found that the relationship between age and frequency
o Buy age with the average cost of purchase Age and product type chosen Age with influencers
Buying from the above Age is related to the purchasing behavior, so it corresponds to Hypothesis
set statistical level at level 0.05 hypothesis 4) educational level and frequency in Buying and the
reasons for choosing to buy are correlated with the behavior in buying the products therefore
corresponds And the hypothesis set at the statistical level of 0.05. Hypothesis 5) found that the
relationship between Occupation and average cost of purchase And the reason for choosing to buy
with those who influence the purchase with the amount Members of the purchase from the said
message found that Occupations are related to buying behavior. Products from the store therefore
corresponds to the hypothesis. * Statistical level at 0.05 level 6) Income and buying behavior,
income and frequency of purchase, income and average expenses. In buying income and the
number of members buying from the above mentioned Income is related to The behavior of

buying products from stores is in line with the assumptions set statistically at the level of 0.05



Part 5: Studying the relationship between the 7P factors and the buying decision behavior By chi-
square method Shows the relationship between marketing mix factors and reasons for choosing to
buy and those with Influence on buying decisions The number of members in the purchase
decision from the above is found to be significant. Statistical at 0.05 level, therefore in line with

the hypothesis set, statistical level at 0.05 level.

Keywords: Consumer purchasing behavior, purchase decision
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