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The Marketing Mix that Influences Thai Tourists in Accommodation Selection in Mueang

District, Sukhothai Province
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ABSTRACT

The objectives of this study are to study the demographic factors affecting the
decision making of accommodation selection of Thai tourists visiting Mueang district,
Sukhothai province, to study the factors of service selection behavior affecting the decision
making of accommodation of Thai tourists visiting Mueang district, Sukhothai province and to
study marketing mix factors affecting the decision making of accommodation selection of Thai
tourists visiting Muang district, Sukhothai.

This research is quantitative research by using questionnaires as tools for data
collection. The sample group is 400 people who is a Thai Tourists that visiting Mueang
district, Sukhothai province. The statistics used in this analysis are frequency distribution,
percentage, mean and standard deviation. Hypothesis testing using T-test, One-Way ANOVA
and hypothesis testing to find the relationships use multiple regression statistics. The results
showed that the sample group in this research in total 400 people are mostly female, aged
between 30 - 39 years old, private company employees, monthly income of 20,001 - 30,000
baht and most of them have a bachelor's degree. Most of the respondents have been
traveling to Mueang district, Sukhothai province (in the last 5 years, including this time) 1-3
times with the objective for travel at Mueang district, Sukhothai province. The travel

companions are friends / colleagues. The methods of hotel reservation has been done by



online reservation companies such as Agoda, Booking. Most of them stay in the same hotel
that used the latest service in Mueang district area, Sukhothai province with the room rates
(per night) 500 - 1,000 baht and most of the respondents have main reason for choosing the
accommodation at a good price rate and opinions about marketing mix factors overall are
agreed as classified by 7P’s concept that influence the choice of accommodation in Mueang
district, Sukhothai province, classified by accommodation factors (product side) when
considering each item in descending order with all priority level, consist of clean rooms ,
followed by room safety, enough parking space, beautiful room, complete room amenities, the
reputation of accommodation and the rooms are available in many type respectively. The
result of the hypothesis testing show that demographic factors including gender, age of Thai
tourists influence the decision of accommodations selection for Thai tourists visiting Mueang
district, Sukhothai Province. The factors affecting the behavior of service selection are the
accommodation type, which affects the decision making of the Thai tourists visiting Muang
district, Sukhothai province. And marketing mix factors, accommodation factors (product side)
and physical characteristics factors affecting the decision to select accommodations for Thai

tourists visiting the Muang District, Sukhothai Province with a statistical significance of 0.05.

Keywords: service selection behavior, marketing mix factors, accommodation selection
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