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ABSTRACT

The objective of this study is to (1)study of target consumer for OTOP shops in
Phitsanulok province (2)study the priority of marketing mix factors affecting the purchase of OTOP
products in Phitsanulok Province (3)study marketing mix factors effecting the fabrics and cloths
of OTOP product purchased in Phitsanulok province. The sample consisted of 400 consumers
who bought / used to buy and have never bought OTOP products in the category of fabrics and
costumes in Phitsanulok province. The data have been collected by questionnaire. Descriptive
Statistics was used in percentage, average, standard deviation, Correlation Analysis, t-test and
One-way ANOVA.

The results show that the importance level of the marketing mix factors affecting the
purchase of OTOP products, in descending order: Price , Marketing promotion, Product and
Place. Considering in terms of marketing mix factors, the product gives importance to the color
and pattern of some products which are most unique. The marketing mix factors in terms of price
are the most suitable for the quality. In marketing promotion, there are promotional activities
during festivals or important days such as the New Year's gift set, Mothers day promotion, etc.
And the marketing mix factors in the sales places give the highest importance to the sales of the
stores covering the area of Phitsanulok province.

Based on the hypothesis testing, it shows that the consumers of Pitsanulok province who
are different of their gender, age , education, career and income affect their buying clothes
behavior with statistically significant at 0.05, And other mixed factors on marketing is the price
that affects their buying OTOP product. However, product, promotion and selling location buying

OTOP product behavior with statistically significant at 0.05.

Keywords : OTOP products , Marketing Mix
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