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Surveying opinions and attitudes of bakery consumption for bakery development
in Mueang District, Tak Province
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ABSTRACT

The purpose of this research was to study opinions and attitudes towards bakery consumption for
the development of bakery shops in Mueang District, Tak Province, based on research, data search Data
collection from survey research through 400 instruments as questionnaires. The sample group‘s data has
random collected directly by researcher. Descriptive statistics used for data analysis were percentage,
mean and standard deviation. According to inferential statistics, Independent Sample t-test, One-Way
Analysis of Variance (One-Way ANOVA), and the Pearson Correlation were used for hypothesis testing.
Shows the relationship between demography and factors related to marketing strategies. And bakery

consumer behavior that affect the decision to choose a bakery shop.

The research results are the majority of the bakery consumers are female, 88.7%. The status of the single
group is highest, 55.0%, followed by 39.7%. The highest education level of the sample is bachelor's
degree. 69.5%, followed by higher than bachelor's degree or 27.8% and the occupation is the civil servants
/ state enterprises the most, accounting for 34.4%, followed by the employees of private companies,

accounting for 16.6%

Keywords: Bakery‘s product, consumer behavior, attitudes of bakery consumption
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