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CONSUMERS’ BEHAVIORS AND THE MARKETING MIX
INFLUENCING IN DECISION MAKING IN PURCHASING HEALTHY FOOD
IN MUANG DISTRICT, KAMPHAENG PHET PROVINCE

Phongsak sila

Abstract

The study of consumers’ behaviors and the marketing mix influencing in decision making in
purchasing healthy foods in Muang District of Kamphaeng Phet aims to investigate 1) behaviors in
purchasing healthy food, 2) the importance of the marketing mix in decision making in purchasing
healthy foods and 3) the relationship between personal factors and the behaviors in buying healthy
food. This quantity research has an unknown amount of population; therefore, the researcher
determines the sample size by using Cochran formula. The data collecting is from 405 samples via
ransom sampling and accidental sampling. The research instrument is a questionnaire. The statistics
used in this study are frequency, percentage, mean, standard deviation and Chi-Square test.

The research discovers that most consumers are female, aged between 21-40 years old,
being single hold a bachelor's degree and work with government and earn an average monthly
income less than 10,000 baht a month. They purchase healthy foods at the department store once a
week. The expenses are lower than 500 baht. Most type of foods is a healthy food. The buying
reason is to stay healthy.

The overall importance of the marketing mix is at good level. Most consumers focus on
products first, following with prices, promotions and place as a last aspect.

The result of a correlation between person and consumers’ behaviors of purchasing healthy
food in Muang district, Kamphaeng Phet Province discovered that samples’ genders do not relate
with purchasing healthy food behavior. However, age, status, education degree, career and monthly
income are related with purchasing healthy food behavior of consumers in Muang district,

Kamphaeng Phet Province with statistical significance of 0.05.

Key words: purchasing behavior , consumer, healthy foods, the marketing mix
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