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ABSTRACT

This research have a purpose to study the process of raw material procurement and OTOP
products in NongBualLamPhu Province, Study the format, methods and guidelines for managing Logistic
and study the buying behavior and marketing mix factors affecting the consumers' buying decision of local
woven cloths. By simple sampling method to obtain qualitative and quantitative information the interview
questionnaires were used by local weaving groups in Nong Bua Lam Phu Province, consisting of 4
occupational groups and 255 questionnaires. The data were analyzed using descriptive statistics such as
frequency, percentage, mean and standard deviation. And analyzed by Inferential Statistics to test the
hypothesis with Chi-Square, Independent Sample T-Test and One Way ANOVA.

1) 4 local weaving groups have a raw material procurement plan with regard to the cost of raw
materials procurement. There are sources of raw materials such as local raw materials. and order from the
manufacturer. The local raw materials must be processed into fibers such as cotton, resulting in the
production process being slower than the purchase of raw materials from the manufacturer. In which the
local weaving profession has established a raw material registration and distributing to group members to
use raw materials for weaving into goods or woven fabric products.

2) 4 local weaving groups Logistics management from raw material procurement Use bulk
purchase methods at a time. In order to save transportation costs. The products are distributed through
OTOP products from provincial or private agencies. Which can determine the selling price Use the method
of delivering products by post. Or the shipping company let customers be responsible for shipping costs In
the event that a product is returned, it will provide exchange service and process it into another product.

3) The behavior of buying local woven cloths found that most of them buy clothes. The color of
purchase is blue. The reason of buying is due to the beautiful pattern. Purchased from an OTOP trade show
for use in wearing out events. The quantity of each purchase is 1 - 2 items per time. There is a frequency
of purchase for 3 months / time. There are family members to advise or take to buy. And know the source
/ source of information from trade shows OTOP / exhibition and can be purchased at the price of 501-1,000
baht In terms of opinions, marketing mix factors affecting the decision to buy local woven cloth, OTOP
products in Nong Bua Lam Phu province, in overall, are at a high level. Considering in each aspect, it was
found that the product / product quality of local woven fabrics the most agreed level of price (Price), the
price is suitable for the quality of woven fabrics. Factors regarding distribution channels (Place) There are
various ways of communication and fast. and in terms of promotion (Promotion) which are various media

/ advertisements to choose from / interesting product exhibitions with a high level of agreement.



The relationship between personal factors and purchasing behavior of local woven cloth, OTOP
products in Nong Bua Lam Phu province, found that sex is related to the types and colors of local woven
fabrics. Age is related to the frequency of purchase and the person who recommended or brought to buy
Occupations have a relationship with the place of purchase. Purchase frequency People who recommend
or take to buy Knowing information / Where to buy woven fabric Prices that can be purchased and income.
In relation to the color of woven fabrics Purchase frequency and the price that can be bought.

Individual factors are different. There are different levels of opinions on marketing mix factors
affecting the buying decision of local woven cloths. The research shows that personal factors such as
gender, age, occupation and income are different. There are opinions, marketing mix factors affecting the

decision to buy local woven fabrics. No different.

Keywords : Supply Chain, Supply Chain Management, Local woven, Marketing Mix, OTOP,

Logistics Management
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