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ABSTRACT

The purpose of this study was to assessment the effectiveness of marketing strategies of Krung Thai

Bank to prepare for the E-banking in Khon Kaen.

The sample consisted of 400 Krung Thai Bank customers. Data were collected via survey.
Frequency, percentage, mean, standard deviation, hypotheses were tested using Independent Sample T-Test
and One-Way ANOVA were used for data analysis.

The results of the study were as follows:

1) The age of different users does not affect the marketing mix of Krung Thai Bank in
Khon Kaen.

2) The frequency of E-banking of Krung Thai Bank affects the marketing mix of Krung
Thai Bank in Khon Kaen in all 8 aspects. ( Product, Price , Place , Promotion , Process , Productivity and
Quality , People , Physical Evidence )

3) Marketing mix affects the trend of service behaviors/digital product purchase from

Krung Thai Bank; product, price, marketing promotion, service environment and service process.

Keyword : Efficiency , Marketing , Prepare for the E-banking , Electronic banking
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