Y %J 1 Jd 1 % [ [ 1
LL“L!'J‘V]'NﬂTiW?MU']U']W@NLL‘U‘ULL‘U\?SUTUﬁJ’JEJﬂaQVI‘EU'IUU1%ﬂ51u1u1ﬂlﬂ%ﬁﬂﬂﬂﬂl@uuﬂu

AT ANTIABHIY
U 1
UNANED

Y %’ ] Jd 1 g o [ 1
uu’mnmswmmm‘wammugmwwﬁ”saﬂaq‘nﬁumm%ﬂsmiummqmm@uuﬂu
A v s A ) Y Y Aa a 9 ’.f 1 ~ )
MUﬁQﬂiZﬁﬂﬂLW@ 1) ﬁ']'i’Jﬁ]ﬂ’ﬂll@]@\iﬂ”liallfNE&UijﬂﬂﬁuﬂWLlﬁ’Tf]iJLL‘U‘]JLL‘]N"lﬂEJ“VlﬁTJﬂiﬂ‘IMUl‘]J
’q Yo 'R 3 a = v Y 1 A v oA Y
ﬂigQﬂﬁi%ﬂﬂﬂﬁﬂﬂﬁﬂ?ﬂﬂ?ﬁﬂi'm 2) ﬁﬂ'}:lT]jﬁ]i]ﬂﬂ'luﬁﬂym&’ﬁﬂuuﬂﬂaﬂu@]ﬂ@]NﬂuﬂJﬂ'J'lll@ﬂﬂﬂ1iGlu
v A A dy aol ] 1 (%] = [ = 1 9
ﬂ”l'i@]ﬂﬁ'l!%]La@ﬂ“ﬁ@ﬂ?ﬁ@ﬂl!ﬂﬂﬂl?ﬂll@]ﬂﬂﬁﬂu 3) ANKINANNITAAIA 7P’s uwaﬂammmmmﬂumﬁ

2

A A A ¥ , " o ' Aq aov A o = Y 2
ﬂﬂﬁuﬂlma@ﬂ"]f@u’]ﬁ@llllllUllﬂﬂell'lﬂllﬂﬂﬂ'mﬂu ﬂQiﬁJﬁgclﬂﬂﬁﬂclsb'(luﬂ'ﬁ’ﬁ]fJ!fW'E)'V]’]ﬂ'ﬁﬁﬂ'H']GlUﬂﬁ\iu

2

A a vy 3 ] dy A o o 1 3 9 9
UjTﬂﬂﬁu‘fnu']ﬂﬂllllﬂUL!L]J\CIG]J']ﬂiu&mﬁWUﬂﬂﬁﬂjﬂﬂlﬂuuﬂu Lﬂllell’t’]llaIﬂﬂﬂ’lii(’lﬂlﬂﬂﬁaﬂﬂ']ll

u

)
e

3]

d Y Y

AnszvitoyaseTUsunsutlszuana spss thioyai 1a lladaeenuiluilaselunagns

. 3 a = ' < s W s s A s Y
HIUHIFAT Y G]f\?LL'U\?E]E]ﬂL‘]JUﬂﬁq‘V]‘ﬁ"Ui]@ nagnsan NagnsLiny !Lﬁ$ﬂaq‘1/]‘ﬁﬁi'l\3

[ 2
A K ¥

HAMSANEINU WA T TR FothvenuuunLsvenan I mee  Uszynsidl

k4 '
01y 41-50 1 nazilsznovoidnansiyms uur Tiulumssedudnnnige gunmsaneiszauligan
G = 9 = 9 dy a 9 1 VA A a [
a3 uazlise 1@ 30,001-40,000 v Huva Tiulumsyedumunnnguoue taziiennasanilade

1 Y a o 4 A A ' = o w {
NNNITADIA 7TP’s WL ﬂiﬁ]amqgﬁuwammm ﬁauﬂauwaummzuﬂ %l“lgf} Mﬂ’ﬂllﬁ1ﬂﬂﬁﬂﬂﬁ@ﬂ Ia

U

v 9

o ° J J Y a v 9 A o

lddmuanagnsmsen  lunagnsunnidase  edeausnan  lupngiideniuauslu
a o = 0 ° s R 3 o Y

suudeua Ianudiagunigatazennsaihliimuanagnimsen Tunagnsunnidasula

Y @ dy o A o w

Mademuynains munwinnunelinnugnntazuysdduiuing  JanudiAguin tazaisn

o ° s R 3 o Y

illfmuanagnsmsen Tunagnsunnhdasula

o o w ¥ J 1 2
A1EINY : UIMiDN ﬂaqﬂ‘ﬁumm?’fﬂim



ABSTRACT

The guideline for the development of perfume for sale with Blue Ocean strategy

in Khon Kaen province

The guideline for the development of perfume for sale with Blue Ocean strategy in Khon Kaen
province has one objective to explore the needs of consumers who sell perfume products that can be
applied to the indigo two strategies to study the characteristics of personal have different needs for
deciding to buy perfume. The third principle is to study the market 7P’s: product price place promotions
people physical evidence process has different needs for deciding to buy perfume. The population used in
this research study is the consumer who sells perfume products in the Khon Kaen province area. Data
analysis using SPSS program. By descriptive statistics and using the questionnaire to collect data. And
when the data from the questionnaire has been collected, the data will be analyzed according to the
process and extracted data is a factor in the strategy of Indigo waters Which is divided into elimination
strategies, reducing strategies, adding strategies, and creating strategies. For analysis of research findings
Analyze descriptive statistic data. Using statistics such as frequency, percentage, mean, analyzed data to
test differently with statistical significance 0.05 The results of this research are Females are more likely to
buy perfume in a split-selling style than males. Population 41-50 years and are civil servants Most likely
to buy products People with a bachelor's degree and earning 30,001-40,000 baht tend to buy more
products than other groups. And when considering the marketing factors, 7P’s found that product factors
Is fragrant, suitable for users Most important And take to formulate lifting strategies In the strategy of the
blue waters Price factor In every topic presented in the questionnaire Is the most important and able to
define lifting strategies In the strategy of the Blue Ocean Personnel factors The sales staff are polite and
good human relations. Very important and able to define lifting strategies in the strategy of the indigo
waters with the rest being an important factor as well and implementing the mitigation strategy
Elimination and sequential creation

Keyword: Perfume, Blue Ocean strategy
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