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ABSTRACT

This research has the following purposes, 1) To study demographic factors
which affect mobile banking usage in Phone thong district, Roi-et province. 2) To study
technology acceptance factors which affect mobile banking usage in Phone thong
district, Roi-et province. 3) To study attitudes in Technology usage which affects
transaction service of mobile banking in Phon thong district, Roi-et province.The
subjects in this research are 400 people who use mobile banking in Phon thong district,
Roi-et province.The research tools is questionnaire.The statistical methods used in this
research are Percentage, Fregency distribution, Mean, Standard deviation, Variance,

Multiple regression.

This research found that 1) Most of the research participants are different
demographic factors which affect Mobile Banking using behavior in Phon thong district,
Roi-et province. The difference of statistical significance between age and occupation is
0.05 2) Accepting different technology affects mobile banking using behavior, The test
concluded that independent variable from technology acceptance has an effect on
dependent variable from mobile banking using behavior of people in Phon thong district,
Roi-et province. Attitude is also the most influential to technology acceptance followed

by Perceived Ease of Use, Perceived Usefulness

Keyword : Consumer, Smart phone, Usage acceptance, Technology acceptance
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