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ABATRACT
The purposes of this research were 1) to study the quality of tourism, tourist needs, and the
potential of cultural tourism in Khemmarat District, Ubon Ratchathani Province. 2) To consider the factors
that affect the artistic tourism potential of Khemmarat district, Ubon Ratchathani. This research collected
data with a total of 400 questionnaires with people who used to travel in Khemmarat district, Ubon
Ratchathani. The questionnaire had a very high level of confidence (r = 0.97). Data were analyzed by

descriptive statistics and multiple regression analysis.



The results showed that 1) the average of the quality of cultural tourism of Khemmarat district was
4.03 at a high level. Tourist demand factors with an average mean of 3.90 at a high level. And the cultural
tourism potential of Khemmarat district found that the average mean of 3.91 at a high level as well.
2) Multiple linear regression analysis results overall, multiple R = 0.71 means that multiple correlations
between all variable variables and cultural tourism potential variables in Khemmarat district was a high
level. The modified prediction coefficient R? (Adjusted) was equal to 0.49 show that all 12 variables can
jointly explain the variability of the cultural tourism potential of Khemmarat district get 49 percent. The
other 51% is influenced by other variables, which affect the cultural tourism potential of Khemmarat district.
Including the physical environment, marketing promotion, distribution of various local products, and gender

with statistical significance at the level of 0.01 and 0.05, respectively.

Keywords: Quality of Tourism, Tourism Potential, Tourism Marketing, Khemmarat district
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