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Abstract

The objective of “The factor affecting to purchase decision on Thailand’s brand
Clothes with online channel of 18-35 years old consumer in Chiang Mai province” research
for study the factors affecting to purchase decision on Thailand’s brand Clothes with online
channel of 18-35 years old consumer in Chiang Mai province with 400 sample by convenience
random sampling use the questionnaire to collect research data. Finding: most of sample are
female, 24-29 years old, graduate bachelor’s degree, most sample are government officer/state
enterprise employees and B20,001-30,000 average income per month. Most of sample reviews
the marketing mix factors affecting to purchase decision is “Strong” except personal factor is
“Strongly”. Most of sample buy the casual wear and fashion wear by online application
“Instragram” because have various payment. Most of sample purchase when saw the item
meet the requirement, decision by them friends, 1,000 baht purchase budget per time, 2-4 time
to purchase per month. Different of demographic factor such as gender factor graduate factor
affecting to purchase decision on Thailand’s brand Clothes with online channel by not
different. But different of age factor career factor and average income factor affecting to
purchase decision on Thailand’s brand Clothes with online channel by different with
statistically significant at 0.01 level. The marketing mix factor 6 in 7 affecting to purchase

decision on Thailand’s brand Clothes with online channel except promotion factor.

Keywords: Purchase Decision, Thailand Brand, Online Channel
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