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A study of attitude and Gratification influencing decision making

in choosing service of Low-Cost Airlines of Thai passengers in Chiang Mai.
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ABSTRACT

The objective of this study is (1) to explore attitude of Thai passengers in Chiang Mai influence in
selecting service of Low-Cost Airlines. (2) to explore gratification of Thai passengers in Chiang Mai
influence in selecting service of Low-Cost Airlines.

A questionnaire was administered to 400 Thai passengers in Chiang Mai. The instruments for
collecting the data were percentage, frequency, mean, standard deviation and ANOVA.

The results of this research found that:

1. Most respondents for 262 were women. 195 were in the age range of 20-29 years
old. 143 earned more than 30,000 baht monthly. 174 working in government agency and state enterprise.

2. For Thai passenger’s opinion in Chiang Mai, the overall average result is at 3.99
which is in Good Level. Considering in each aspect was found in Good Level in all aspects except for
returning to use services in the future which is in Excellent Level.

3. For marketing mix factor, the overall average result is in Good level and when
considering in each aspect found that Gratification is at Good level in all aspects.

4. The behavior of using Low-Cost airlines shown that most respondents, 165 people
have frequency in using Low-Cost airlines at 1-2 times per year and 232 people choose additional service
by purchasing additional baggage allowance.

5. Thai passengers in Chiang Mai with different personal factor affecting different
behavior of using Low-Cost airlines at statistically significant level of .01 and .05

6. Thai passengers in Chiang Mai with different attitude make no different in behavior
of using Low-Cost airlines.

7. Thai passengers in Chiang Mai with different gratification of marketing mix factor
in product/service, channel of distribution, personal, Physical Evidence and presentation make no different
in behavior of using Low-Cost airlines meanwhile, passengers with different gratification of marketing
mix factor in promotion affecting behavior of using Low-Cost airlines at statistically significant level of
.01. Passengers with different gratification of marketing mix factor in Price and Service process affecting

behavior of using Low-Cost airlines at statistically significant level of .05.

Keyword: attitude, marketing mix factor, Low-Cost Airlines
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