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Loyalty to the Government Savings Bank of Generation Y consumers in Chiang Mai
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ABSTRACT

The purpose of this research was to study loyalty to the Government Savings Bank. Of
Generation Y consumers in Chiang Mai and compare loyalty to the Government Savings Bank Different
according to personal factors of Generation Y consumers in Chiang Mai The population used in the study
was 400 Generation Y consumers who used the services of the Government Savings Bank. The method

used to collect data by using questionnaires. The statistics used in the analysis were frequency, percentage,



mean, standard deviation. T-test, One-way ANOVA and LSD test.The results of the research showed that
Most of the respondents are female. Accounting for 81.25%, aged between 30 - 34 years, accounting for
38.00%, graduating with a bachelor's degree Accounting for 58.25%, being a civil servant / state
enterprise employee Accounting for 32.00% of monthly income 10,000-25,000 baht, accounting for
72.25% and are single status Accounting for 66.25% The sample group is loyal to the Government
Savings Bank. Overall, it was at a high level with a median of 3.64. With loyalty in the investigation
behavior the most, followed by the purchase intention Word of mouth behavior and price sensitivity,
respectively The comparison of differences in loyalty to the Government Savings Bank by personal
factors shows that Generation Y consumers with different gender, age, education, occupation, income and

status have significantly different loyalty to the Government Savings Bank. Statistics at the level of 0.05
Keywords: Loyalty, the Government Savings Bank, Generation Y and Chiang Mai
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