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ABSTRACT

The objective of this research is (1) to study the perception on Bangkok Bank Public Company
Limited ‘s brand equity of generation Y consumers in Chiang Mai (2) to compare the different of
Bangkok Bank Public Company Limited‘s brand equity classified by personal factors of the generation Y
customers in Chiang Mai. The sample group used in the study was 400 samples. The tools that used in the
study were questionnaires. data analysis by using descriptive statistics such as percentage, frequency,
mean and standard deviation, inferential statistics such as independent sample t-test and one-way analysis
of variance. In case of the meaningful statistic difference was found at 0.05, to examine the differences
between pairs by using LSD (Least significant different).

The results of the study showed that (1) the general information of respondents, that most
participants were female. They were 29 — 34 years, bachelor’s degree, single status, working in private
companies and earned a monthly income in level 20,001-30,000 bath. (2) the perception on Bangkok Bank
Public Company Limited ‘s brand equity of generation Y consumers in Chiang Mai, the overall picture
was at a high level. The most perceived brand equity was brand awareness, followed by brand association,
perceived quality. Finally, brand loyalty. (3) The hypothesis testing was summarized that, the different of
personal factors, There are different perceived brand equity. By gender factor, There are different
perceived brand equity by brand awareness. In other personal factors such as age, education, status, career
and income, There are different perceived brand equity by brand awareness, brand association, perceived

quality and brand loyalty.

Keywords :Perception,Brand Equity, Generation Y, Bangkok Bank Public Company Limited
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