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Abstract

The aim of this research is to 1) to study the buying behavior on cosmetics online of consumers in
Sukhothai And 2) to study the factors of marketing mix that affect consumers' buying cosmetics online of
consumers in Sukhothai. Data were collected by questionnaires from 400 consumers. The data were
analyzed by frequency, percentage, mean, standard deviation. The research hypothesis were tested using
independent samples T-Test and One-way Analysis of Variance: One-way ANOVA.

The results of the study showed that Most of the consumers are female, aged 31-40 years,
Occupation Company employees/employees, monthly income 20,001-30,000 baht, graduated with
bachelor's degree and marital status.

Most consumers buying cosmetics online for their own use, the reason for choosing to buy
cosmetics online is that the product is delivered to the place, the type of cosmetics buying is skin care
cream, 2-3 years of buying experience, the person who helps make buying decisions is himself, the

frequency of buying in months is uncertain and the average price of each buying is 501-1,000 baht.



Overall marketing mix factors at the highest level. When considering on individual aspects, found
that price and place are at the highest level and the aspect that has the least level is promotion.

The hypotheses testing are found as follows:

1. The difference in consumers’ age, occupation and monthly income affected the difference in
consumers' buying cosmetics online with statistical significance of .05 level.

2. The difference in consumers’ buying cosmetics online for, buying reasons, buying type, buying
experience, person who helps make buying decisions and average price of each buying affected the
difference in consumers' buying cosmetics online With statistical significance of .05 level.

Keywords : consumers buying decision to cosmetic online, Marketing Mix (4Ps), Consumer Behavior
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