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Abstract

The objective of this research is to examine the factor of marketing mix(4Ps) effect on the
decision to buy the products via the online application of the population in Mueang Sukhothai District,
This was a quantitative study, 400 people of the sample, by using the questionnaire survey and descriptive
statistics; using percentage and mean to clarify personal information of the sample of this study, using
standard deviation to explain the opinions on the factor of the marketing mix in online consumption goods
purchases during the COVID-19 pandemic in MuangSukhothai district, and using inferential statistics to
examine the hypothesis with t-test and one-way ANOVA for the differences testing between demographic
characteristics and the factor of the marketing mix. The findings indicated that most of the research
participants are men, in the age range between 20-29 years old, with a diploma level or equivalent in
education, average income between 10,000-20,000 baby, working for private companies, and marital
status as single. The opinion on the factor of the marketing mix in online consumption goods purchases
during the COVID-19 pandemic in the MuangSukhothai district is at a high level. When considered
individually, it was found that The aspect with the highest mean was the products followed by the price
and marketing promotion, the distribution respectively. The hypothesis testing results revealed that the
differences in demographic characteristics such as gender, age, educational level, average income, career,
and marital status affected the factor of the marketing mix in online consumption goods purchases during

the COVID-19 pandemic in the MuangSukhothai District differently.

Keyword:online goods, consumption goods purchases
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