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ABSTRACT

The objectives of this study were: (1) to study the factors ofdemographic that affect the decision of traveling
to HomestayBannaTonChan, Si Satchanalai,Sukothai after spreading of COVID-19 (2) to study the factors of
marketing mix (4 E’s) that affect the decision of traveling to HomestayBannaTonChan, Si
Satchanalai,Sukothai after spreading of COVID-19. The data was collected by questionnaires from Thai
tourists traveling toHomestayBannaTonChan, Si Satchanalai,Sukothai after spreading of COVID-19
(February 2020-November 2020). 400 Thai tourists were analyzed by using frequency, percentage, mean, and
standard deviation. The research hypothesis was tested by using independent samples T-Test, One-way
ANOVA and Multiple Linear Regression.

The results of the study found that most of respondents were female, age 31-40 years old, civil
servant, income 10,001-20,000 baht/month, marital status, bachelor’s degree and live in Sukhothai.

The greatest factors of marketing mix (4 E’s) that affected on Thai tourist’s decisions to visit
HomestayBannaTonChan, Si Satchanalai,Sukothai after spreading of COVID-19 is Experience and the least
effective factor is Evangelism. Overview, all of the factors (4 E’s) are high significant.

The hypothesis testing found that, hypothesis 1: Demographic factors; income, education, and
living province were significant at .05 level. The different between age, occupation and status did not affect
theThai tourist’s decisions to visitHomestayBannaTonChan, Si Satchanalai,Sukothai after spreading of
COVID-19.

Hypothesis 2 ; the factors of marketing mix (4 E’s) including Experience, Exchange, Everywhere,
and Evangelism affected on Thai tourist’s decisions to visit HomestayBannaTonChan, Si Satchanalai,Sukothai
at .05 significant level. The most weighted was Evangelism. Overall, the factors of marketing mix (4 E’s)
affected on Thai tourist’s decisions to visitHomestayBannaTonChan, Si Satchanalai,Sukothai after spreading

of COVID-19 at 69.3%.

Keywords: Factors of marketing mix (4 E’s),COVID-19
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