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ABSTRACT

This research aims to study Factors that impact Generation y °° Customer decision

making on buying instant food’’ via food delivery service in Sukhothai. The sample
group used in  the study was Generation Y, born in 1982-2005 province, using questionnaires
as a tool for data collection. The data were analyzed by percentage, mean and standard deviation.
Two-way frequency distribution In addition, inferential statistics, difference analysis between the
mean of variables (Independent Simple t-Test), and one-way analysis of variance (Oneway
ANOVA or F- test) were used to analyze the difference between more than 2 variables. Both
mean pairing was compared using the LSD method.The result shows that

1. From the results of the study Most of the respondents were female, age 25-38 years
old, with income in the 10,001-20,000 baht are employees of private and state enterprises It is a
group that has the power to buy and is a group that has knowledge and understanding grew from
the use of technology.

2. From the study results This shows that most Generation Y groups use the food
ordering service through Food Delivery because of its convenience and speed. Cost savings The
frequency of service is used 1-2 times a week. The most ordered food types are snacks, snacks

and drinks which are used through the Food Panda app.



3. Marketing mix factors affecting decision making to order ready-made food through
GenerationY's Food Delivery service in Sukhothai province, found that overall, the sample group
made decisions on the 7 aspects of the marketing mix. High level, with the GenerationY group
making the product a priority. In terms of providing convenient and fast food delivery service
Process aspect was the second priority of the group, followed by the various payment processes
and the GenerationY group focused on The smallest person is Communication of food delivery
workers in order

Results of hypothesis testing, comparison of marketing mix factors Affecting the decision
to order ready meals, classified by sex and income, found that different The decision of the
Generation y group had statistically significant product and process decision-making, having a
positive effect on service utilization. Different incomes of the generation y group had an effect on
the decision to use the instant food ordering service. Process aspect That were statistically

significant.

Keywords: Generation Y , Food delivery
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