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ABSTRACT

The research on factors affecting shopping at Sukhothai walking street market of local people in
Sukhothai province aimed (1) to study factors affecting the shopping behavior at Sukhothai walking street
market of local people in Sukhothai province and (2) to compare factors of marketing mix (4P) by gender,
age, education level, occupation, and the income, affecting the shopping at Sukhothai walking street
market of local people in Sukhothai province. It was an approximate study by conducting survey research.
The samples consisted of 400 people and a questionnaire was used as a research tool. The results of the
study found that most of the respondents were female, aged 31-40, educated lower than a bachelor's
degree. They were in government service / state enterprise, earning 10,000-20,000 baht. The study of
shopping behavior found that most of the sample group came to shop at Sukhothai walking street market
once — twice per month.

Behavior of shopping at Sukhothai walking street market of local people in Sukhothai province
was found that most of them chose to buy food products. The people who influenced the shopping
decision of most of the samples were themselves. Most of them spent on shopping at Sukhothai walking
street market less than 300 baht.

The results of the analysis of the opinions on the factors of marketing mix affecting the shopping
at Sukhothai walking street market of local people in Sukhothai province, the respondents had opinions on
the marketing mix factors, the first with the highest average value was: product; followed by price,
distribution channel and marketing promotion, respectively.

Hypothesis test results, comparison of marketing mix factors (4Ps) affecting the shopping at
Sukhothai walking street market of local people in Sukhothai province, classified by gender, age and
income, found that marketing mix factors affecting shopping at Sukhothai walking street market, by
gender and income, there were statistically significant difference at .05 and when classified by age,
different age groups were found affected the shopping without statistically significant difference at .05

level.

Keywords: shopping behavior, walking street market, marketing mix
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