\J a

HANIZNLYRIINGAINIA-19 NUNAADNGANIINMSIFUINIIVaIgNM

a\ dl &' c;u Y] U
sIMIMNATE UNUNIHIng vty

= 9 9 g}/ dy I = A o a a a A 1 a 9
MIANHIAUAIIATIU LﬂuﬂWﬁﬁﬂ‘HHﬂﬂ?ﬂUNﬁﬂﬁ%ﬂUﬂlﬂQ?ﬂﬂﬁIﬂ?ﬂ-l9 ﬂuﬂa@]@Wﬂ@lﬂiiNﬂWijﬂf
a kY a  J z&l Ao @ @ A o 4 A = v o 1
‘]JﬁfnﬁéllfNQﬂﬂ']‘ﬁuWﬂ']ﬁW']ﬂ!GIft’JGluWHﬂ%QW'JWQ’IGUVI‘EJ Iﬂﬂuﬁﬁf}ﬂﬁﬁﬁ\iﬂ (1) WBANHIANNFTUNUTITHIN
[ 9 a Y a 9y a a L dy Ao [ Y] gJ; v
ﬂ%%ﬂﬁﬂuuﬂﬂaﬂU‘Wﬂ@]ﬂﬁﬁﬂﬂlﬂﬂﬂﬂﬁjﬂﬂiuﬂ'ﬁﬂlsﬁﬂiﬂ']i‘ﬁu']ﬂ']iW']mslffJﬂluWu‘ﬂ%ﬂﬁﬁﬂﬁ:jﬂfﬂfJ MINOU
v A a a A = a Y a 9y a a L ay A
Llagﬁﬁ\nﬂﬂﬂiﬂﬂﬂ-l9 Haz(2) LW@ﬂﬂHTWf]ﬂﬂﬁiiﬂl’ﬂ\iﬁ‘ﬂﬁTﬂﬂ(luﬂ']ﬁcl“b”ﬂﬁﬂ13‘ﬁu1ﬂ1§w1ﬂ!%’ﬂiuwuﬂ
@ @ @ 1 v Aa a a I a o aAau A o 1 @ [
%\Wi'Jﬂﬁ:T‘ll‘VIfJ ﬂﬂul!azﬁaﬁﬂﬂﬂﬂiﬂﬁﬂ-l9 Lﬂuﬂ'ﬁﬁﬂ‘]ﬂ'ﬂcﬁ\iﬂ%ﬂ]m Tﬂﬂ“l/l']ﬂ']i')ﬁ]ﬂl“b’\iﬁﬁ'ﬁ] NANAIBYN
o 9 I A A Ao = [ 9 [ 1
919U 400 AU TsuuVaRUN T MAT 0N 0 1UNITITY NANISANEINDI ARoDLDUdRUD N IU 11
[ 1 o =\ [ Y a [ a o dy Ao [ @ (% [ 9 v
@']ﬁf]ﬂg(luﬂ'llﬂﬂlﬂ'ﬂﬁﬁ:j‘llﬂﬂ Lﬂﬂﬂlﬁﬂﬂﬁﬂ'ﬁﬂﬂ‘ﬁu']ﬂ'ﬁvnmGﬁﬂﬂluwuﬂﬁNWQQQIﬂlﬂﬂ ﬂuﬂ‘ﬂlliﬂulﬂllﬂ
v o A 3 42 ] YA @ o U [ =
‘ﬁu1ﬂ1§ﬂ§\°lhl1/lﬂ WMANADUAVLLINAD Lﬂu‘ﬁu?ﬂ?ﬁﬂ@lﬂ@giﬂﬁﬂ?‘lﬂ@’lﬁﬂ ﬁ')uclﬂﬂlu L“lJ‘L!L‘Wﬁ“]ﬂfJ 01g 21-40 1
= [ A A ~ ' = = @ Aa o [ Y1 A
ﬁﬂTuﬂWWIﬁﬂﬂ?ﬁﬁﬂH?ﬁgﬂUﬂ%mm?ﬁiﬂﬁ@tﬂﬂﬂlﬂ’l DI NNUNNUUTHNDNFU/ITUIN ﬁ'lflllﬂﬁ’t’]m’f]u
1 a a o a 4
Lﬁauaz 10,000-30,000 UN fl]'lﬂWﬁﬂ'lﬁﬁﬂH'lW'U'ﬂWi]ﬁﬂﬁillﬂ'licl%}‘ﬂﬁﬂ1§ﬂﬂﬁu1ﬂ1ﬁw1m°ﬁﬂﬂlﬂﬁé}ﬁﬂﬂ
1 o a a A = 1 o ¥ A @ S Y a
LUV UDN ﬂauuawm’mqﬂmﬂ-w llll3Jﬂ'ﬂﬂ\lllﬁﬂ@WQﬂu‘ﬂﬂulﬁ@Qﬂl@\?ﬂ@]i}ﬂi$ﬁ\?ﬂ1uﬂ1§1"}fﬂiﬂ'li
] Y a @ a J9 o ¥ oo L Y a ]
G])"EN‘VHQGI,GB'U'Eﬂ'l'iﬂﬂ‘ﬁﬂ'lﬂ?i“l/‘nm&]ffl @WUﬂQiiﬂminu@‘NﬂiQ@@ﬁﬂ@'lﬂi‘”ﬂ?ichfﬂiﬂ'l'iWWU’ﬁWﬂﬂl@\?‘ﬁ‘Lﬂﬂ'ﬁ
a J Yo wa ac a J . 9y ' v AqY a Y 1 A
WYY /00 1uA (ATM/CDM) 21anN39iind (E-Banking) 1azA1Me93UN 1913 M3 enriueianan
= @ a J = v I ' =
Glﬂﬁf}UiﬂWiﬂUﬁUWﬂWiW'lmﬂfﬂ Lﬂﬁﬂuuﬂaﬂﬂ’lﬂ P NIAT12.01 — 16.001. lfllu"]f’NL'Ja'l 16.01 — 20.00U. LLaSY
a I~ [IP=N a a 1 1 a 9y Aa a L dy A o @ @
ﬂ')'liJﬂﬂLWU'N'Jﬂi]ﬁIﬂ'Jﬂ-l9 ’(?NW’(,W]’E]WQG]ﬂiillﬂ?isl"]f'ﬂiﬂ'li‘ﬁﬂ?ﬂ'liW'lme'ﬂcluWHﬂiNW'Jﬂ’GjI"UT]EJGlu
@ = 3 1 Aa a a 1 o a ] ' 4 1 1% A
igﬂﬂﬁj’ﬂﬂ L!a$3Jﬂ'313JLWU'J'I'JﬂE‘|G]Iﬂ’Jﬂ-19 ’@NWaﬂ’li‘ﬂ'l‘l;iﬂiill‘ﬂWQﬂ'liNuW'lu"]f'é)\W]'N’Sus] YU 5@@]11&“@
] Aad a . 1 . . . ! o
1YY Cﬂi}ATM/CDM vsedannsetnd (E-Banking) 11 Mobile Banking 1812 Internet Banking 1003101591
] a ' o 4 !
FINTTUATUTIVIVNTUIAT HASHANITNATOUTNNAFIUNLIN ﬂ%%ﬁ}mﬂiwmimﬁm llF‘g]}L!ﬂ A 97

o J

AU STAUMSANE 01N 1Az 18 laRoiRaU NUAnANNY TANUFUWUE A UNgANTTIMT IFUT M3

g

a L g 'w [} v 1 v Aa a a ] o o { [
FIAIWRBS TN UNTWIag TunienounazaInga Ine-19 od wlied AyNIzAY 0.05

o o a a a a o
AaIAeY : Wﬂﬂﬂiihﬁiﬂiiﬂﬂ, Tm@-w, FUIMTWNIUBY



ABSTRACT

This research aimed to study (1) To research the relationship between personal factors
and consumer behavior in using commercial banking services in Sukhothai Province before
and after the COVID-19 Crisis (2) To research consumer behavior in using commercial
banking services in Sukhothai Province Before and after the COVID-19 Crisis. This research
is a quantitative study about conducting survey research, and using the sample group was 400
people by questionnaire research tool. The results of the research showed the most of the
respondents lived in Mueang Sukhothai District, they used service with The Krung Thai Bank
because the bank located near the residence, gender were male, aged around 21-40 years,
status single, and had level of study in bachelor's degree or equivalent, has career employees
of private companies/ contractors, and most of the respondents earn monthly income around
10,000-30,000 baht. The results of this research found that respondent' usage commercial bank
services before and after the COVID-19 Crisis, in terms of the channel of commercial bank
services, and the quantity number of times per week in using the commercial banks in branch,
Automatic machine, or electronic services are not difference. Except the period using of
commercial bank services have changed from 12.01 pm -16.00 pm to 16.01 pm -8.00 am. The
most of the respondents commented that the COVID-19 crisis Affect the behavior of using
commercial banking services in the Sukhothai Province at a low level, and they choose
financial transaction results through other channels such as automatic kiosks such as ATM /
CDM, electronic banking or Mobile Banking and Internet Banking rather than bank branch
transactions. The results of hypothesis testing showed that Demographic the different factors
include gender, age, status, educational level, occupation and monthly income has related with
behavior of commercial banking service in the Sukhothai province before and after the

COVID-19 crisis significantly at 0.05

Keyword: consumer behavior, COVID-19, commercial banking
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