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Marketing Mix Factors that Affect Service Decision to Order Food Delivery through

the Foodpanda Application of Consumers in Muaeng District, Mukdahan Province
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ABSTRACT

The purposes of this research were to study the decision to use the food delivery service through
Foodpanda application of consumers in Muaeng district, Mukdahan province, and to compare the level of
opinion on the decision to use the food delivery service through the Foodpanda application of the consumers in
Muaeng district, Mukdahan province. This dissertation was classified by personal factors and to study the 7Ps
marketing mix that influenced the decision to use the food delivery service through the Foodpanda application
of consumers in the Muaeng district, Mukdahan province. The population and sample used in the research were
consumers who ordered food delivery services through the Foodpanda application in the Muaeng district,
Mukdahan province amounted 400 people by using convenient sampling method. The research instrument was
a scale questionnaire for 5 levels. The content validity value was 1.00 and the confidence value of the 7Ps
marketing mix was 0.910.The confidence value of the decision to use the food ordering service through the
Foodpanda application was 0.970. The statistics used to analyze data were frequency, percentage, mean,
standard deviation, t-test, one-way ANOVA, and Multiple Regression were statistically significant at 0.05.

The research results were found that

Most of the respondents were more female than males which were in the age group between 31 - 40
years. Their career was civil servant / state enterprise. Their education was a bachelor's degree and most of
them had monthly income 10,001 - 20,000 baht.

1. The 7Ps marketing mix that influenced consumers' decision to use food delivery service through

Foodpanda application in Muaeng district, Mukdahan province overall was at a high level. When considering



each aspect, it was found that the highest level was namely price, place for distribution channel, and product.
The high level was in the aspects of marketing promotion, process, and physical characteristics.

2. The aged respondents who had different monthly income would have decision to order food through
the Foodpanda application at a statistically significant difference at the level of 0.01. However, the respondents
who were different in gender, career, and education level would not have different decision to order food
through the Foodpanda application.

3. Marketing mix in product, place for distribution channels, marketing promotion, physical
characteristics, and process aspects affected the decision to use the food delivery service through the
Foodpanda application of the consumers in the Muaeng district, Mukdahan province at the statistically
significant level at 0.01. However, the price and personal factors did not affect the decision to use delivery

service through the Foodpanda application of consumers in the Muaeng district, Mukdahan province.
Keywords: Marketing Mix, Service Decision, Food Delivery Order
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