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Factors Affecting Consumer’s Buying Decisions of Ready-Mixed Concrete in

Amnat Charoen Province

Waradda Chaiamarit’

[
[

= ¥ Ao J A =X o 1 A~ ' A j’ &) A
MsfnbIATIlNIaglsyaammeanu1adsaIuyananinanen15aen4ondUNIAIND
Y Y v v o a A = [ A
ABUAUDINNNABINITVBIGNAT IUTINIAT NI EY tag tnefAnkTadeaIulszaun1anisaaiany
1 j} 4 4 4 o a
HAADN15IAONFTOAOUNTA INDADUAUDIAIUABINITVDIGNAT Y THIATIUIIT Y
A A A av Yy 1 a s Y Aaadq Y Yy 19 v A 1
wseionldlumsise 1dun uuuaennw msunsizideyauazadanly laun Seeaz Aunde dau
{ 1 o a £ o o 4 J o
WeauasgIu wagmsmadulszansanduwusuuy tiesdu (Pearson Product Moment
Correlation Coefficiency)
= ' Y a A g o ] Y Aa <3 1 1 Aa ]
HamsAnEINYN JUs Inandludreditldanuaatiuaedivlssauniamsnaianiinane
A L = < [ [ a v v A a < Y
mMapensansunIaNauaIa luTInIasaesy Tumwsduegluszauun oWasuniusiean
WU MUAD BTN HAundegegaogluszduuIn 5990901R0 ATUHAAS N LAz d1AY
Y A Y o w
gameno MUIIA1 ANEIRL
a 1 v 9 SN Y 1 Yy A 1A a
HanInadeuaNNAgIU NUN Tatsauisemnsenaas Taun 01g taz 51 lamasasoull
1 A ,&’ = d' Y Y [ v o a d’l [ [} =1
HOABN1SIABNFOADUNIANONDUAUBIANNADINITVOIGNAT LTI IATIUINATYNANNY 8819
Wedwgmeadanszau 0.0s dmsuilasedmilszaunumsaaia Tdun suyana nag sudnbus

A j} 4 o o o a
VIWQﬂTEJﬂ”I“WﬁNa&5]@ﬂ1ilﬁ’ﬂﬂ"15’0ﬂ@uﬂ%mﬁﬂG]i’)TJE‘TL!’E]\iﬂ’J"Illﬁ}’ﬂ\1ﬂ"liﬁllﬂQQﬂﬁWiHﬁNW’Jﬂ@TH"ﬁ]L%iﬂJ

]
AN @ U anad

pgalivdAyNI9aan 0.05

g

o o <3 J Aa &’
Mgy : AOUNIANENLETY dIulseauneamsaaia Wf]@]ﬂ’iillﬂﬁ!,ﬁ@ﬂ@]fﬂ

‘WA sAm Feouna  duvue Judiugians vendiennaesyidud

a G < @ v o a
Usenougina lsanunounsanaued s ludamind a3y

Abstract



The objectives of this studies were, to studies personal factors affecting consumer’s buying
decisions of ready mixed concrete for customer requirements in Amnat Charoen Province. And to studies
marketing mix factors affecting consumer’s buying decisions of ready mixed concrete for customer
requirements in Amnat Charoen Province. For the research instruments were questionnaires. Data analysis
and statistics used were percentage, mean, standard deviation, and Pearson product moment correlation
coefficient.

The results of hypothesis testing showed that, demographic factors including gender and monthly
income affecting consumer’s buying decisions of ready mixed concrete for customer requirements in
Amnat Charoen Province that different with statistically significant at a level of 0.05. For the marketing
mix factors including, personnel, and physical characteristics affecting consumer’s buying decisions of
ready mixed concrete for customer requirements in Amnat Charoen Province with statistically significant

at a level of 0.05.
Keywords : Ready Mixed Concrete, Marketing Mix Factor, Buying Decision Behavior
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