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Abstract
The purpose of this research is to study Study of marketing mix factors (7Ps) influencing the selection
of A-Cash loan service of the Bank for Agriculture and Agricultural Cooperatives, Loengnoktha Branch. 355
persons. The research instruments were questionnaires, data collection and statistical analysis. Standard
deviation One-way ANOVA analysis F (F-test) type. The results of this study found that Marketing mix
factor. The relationship management process positively influenced the choice of A-Cash express service.

Keywords: Marketing Mix Factors, Customer Satisfaction, A-Cash loan.
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