U

anniadeifidnsnademsdaduloenldu3nis3 1153 Farm café vosduslnaly
AN IANNANIT
Study of the factors influencing decision-making to use

53 Farm café service of Consumer In Mukdahan Province.
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ABSTRACT

This research aimed to Study of the factors influencing decision-making to use 53 Farm
café service of Consumer In Mukdahan Province.The study found that the majority of 1) To
study the demographic influencing decision-making to use 53 Farm café¢ service of Consumer In
Mukdahan Province. 2) To study the behavior influencing decision-making to use 53 Farm café
service of Consumer In Mukdahan Province. 3) To study the factors of marketing mix affecting
the behavior influencing decision-making to use 53 Farm café service of Consumer In
Mukdahan Province. The sample group was consumers of all ages 12-60 years living in Muang
Mukdahan District. Mukdahan Province. Sampling method Sampling in this research Is Simple
random sampling were 400 people. The questionnaires were used as the tool of data collection.
The data was analyzed via descriptive statistic which are Frequency, Percentage, Mean, Standard

Deviation and tested the Chi-Square hypothesis. Statistical significance was set at 0.05.

The study found that Study of the factors influencing decision-making to use 53 Farm
café service of Consumer In Mukdahan Province., most of the respondents were female and
had a single status. Occupation civil servants / state enterprise employees Have education at the
bachelor level The average monthly income was 10,001 - 30,000 baht or more. The results of the
analysis of between marketing mix affecting the behavior influencing decision-making to use 53
Farm café service of Consumer In Mukdahan Province. Overall, the relationship in the same
direction is positive. The correlation level is statistically significant at 0.01, and when considering
the correlation efficiency is the most valuable is the factor People , the second factor is the factor
of Physical Evidence and Presentation, factor is Place, factor is Process and factor is Price.
Correlation 0.344, 0.341,0.298, 0.285, 0.205, respectively, and the correlation level is statistically

low at 0.05. Product Factors Correlation 0.114

Keywords: 53 Farm café, factors influencing decision-making, Consumer Behavior
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