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Abstract

The objectives of this studies were 1) to studies personal factors affecting consumer’s buying
decisions of Grab & Go restaurant in Mueang Ubon Ratchathani district. 2) To studies consumer behavior
affecting consumer’s buying decisions of Grab & Go restaurant in Mueang Ubon Ratchathani district. 3)
To studies consumer’s buying decisions of Grab & Go restaurant in Mueang Ubon Ratchathani district.

The research instruments were questionnaires. Data analysis and statistics used were percentage,
mean, standard deviation, and Pearson product moment correlation coefficient. The research results were
found that, consumer group in Ubon Ratchathani which as the sample group had opinions on marketing
mix factors affecting affecting consumer’s buying decisions of Grab & Go restaurant in Mueang Ubon
Ratchathani district in the whole was at a high level. When considered each in terms it was found that,
personnel had to highest mean at a high level. Followed by price, and last was product, respectively. The
results of hypothesis testing showed that, demographic factors including gender and education level
affecting consumer’s buying decisions of Grab & Go restaurant in Mueang Ubon Ratchathani district that
different with statistically significant at a level of 0.05. For the marketing mix factors including service
providing process, personnel, and price in relation to consumer’s buying decisions of Grab & Go

restaurant in Mueang Ubon Ratchathani district with statistically significant at a level of 0.05.

Keywords : Grab & Go Restaurant, Marketing Mix Factor, Buying Decision Behavior
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