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ABSTRACT

The objective of this research is to study the difference of personal factor and research
marketing mix factors affecting the consumer behavior clean food of the people in the Amnat
Charoen province area. The research is in the form of quantitative research survey by using
questionnaire to collect the consolidated data. The research samples were 400 people. The
questionnaires were used as the tool of data collection. The data was analyzed via descriptive
statistic which are Frequency, Percentage, Mean, Standard Deviation and tested the Chi-Square

hypothesis. Statistical significance was set at 0.05.

The results of the research showed that the majority of consumers of clean food were
females, aged between 26-35 years old, have marital status, bachelor's degree, occupation civil
servants / state enterprise employees and had an average monthly income 15,001-30,000 Baht. In
addition, that most consumer clean food reason for choosing clean food as beneficial for health had
high expectations for nutritional value. The best place to eat was at home and with family members.
The frequency of eating was twice a week or less. The cost was 51-100 Baht per meal. The most
influent factor for making a decision was themselves and the clean food would be unimportant if it
was too expensive when comparing to regular food. However the element of Marketing Mix was
also highly involved on the consumption behavior of clean food, especially the physical evidence,
people, process, place, price, product and promotion were stated in order. The results of the
hypothesis testing revealed that the different demographic factors influenced the clean food
consumption behavior of the people in the Amnat Charoen the difference was statistically
significant level of 0.05. In addition, the marketing mix factors affected the consumers’ the clean
food consumption behavior of the people in the Amnat Charoen with the statistically significant

level of 0.05.

Keywords: Clean Food, Marketing mix Factors, Consumer Behavior
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