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Consumer Behavior of Food Product Purchasers through Food Panda Application in the

area of Muang District, Trang Province
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ABSTRACT

The study was aimed to study the behavior of consumers in deciding the application steep Foodpanda
order in the district of Trang province, 400 people by questionnaire was used to collect data. This was a
quantitative research, namely mean and standard deviation.

The research found that most of the sample were female, aged between 20-30 years, there were 235
people, representing 58.8 percent with monthly income of 10,001-20,000 baht, with 227 people or 56.8 percent
having occupation as company employees. private There are 179 people, 44.8 percent, and have an education
in the bachelor's degree, with 192 people, or 48.0 percent. The data analyzes compare the differences between
demographic characteristics and decision-making behavior of applications. Foodpanda ordered food by
occupation.It was found that consumers with different professions have different behaviors in deciding to use
Foodpanda to order food. Foodpanda food ordering app's marketing mix factors influencing app use decision
behavior. Foodpanda ordered food, found that the product marketing mix factors. Process aspect Marketing
promotion Physical characteristics and distribution channels They had a statistically significant effect on
decision-making behavior of Foodpanda ordering app at 0.05 level and price and personnel. There was no effect
on decision-making behavior of using Foodpanda app to order food in the area of Muang District, Trang

Province.

Keywords: consumer behavior, application.
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