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ABSTRACT

Research study Factors affecting home purchase decisions Under the New Normal situation of the
population living in Hat Yai District, Songkhla Province, with the objective to study the demographic factors
affecting home purchase decisions. Under New Normal situation and to study marketing mix factors Affecting
home purchase decisions Under the New Normal situation, the population used for the study was People who
wish to buy a house Under New Normal situation, 400 samples were quantitative research in Hat Yai District,
Songkhla Province. (Quantitative research) is a form of survey research using questionnaires as a tool to
collect data. And from the study results showed that Most of the samples were found to be female, aged 30-
39 years, marry / living together. Have an education level The bachelor's degree was employed by a private
company / employee earning 20,000 - 30,000 baht. Most of the sample groups had the objective of buying a
house for their own living and finding information from the information sources of the project / village on the
Internet. Are interested in buying a house or a detached residence The time it took for the consideration of the
house from the different projects and the time to make the decision was more than 4 weeks. There was a
house price of 3,000,001 - 4,000,000 baht. The number one reason to consider when choosing a home is that
getting around is convenient. The 4Ps marketing mix factor that influenced the decision to buy a house in Hat
Yai District, Songkhla Province was at the highest level, the first was the product factor, followed by the price
factor. Marketing promotion factor and distribution channel factor The decision to buy a house under New
Normal situation is the highest. Deciding to buy a house because of the various comforts Followed by the
decision to buy a house because it is suitable for life, the decision to buy a house is because of the reputation
and good image of the company. Deciding to buy a house because it meets your needs Deciding to buy a
house because of the size, usable space and the placement of the room. Deciding to buy a house because of
its uniqueness and unique decoration Deciding to buy a house because of good staff and service. The results
of hypothesis 1 showed that personal factors consisting of gender, age Status, education, income had no
different effect on decision making. And occupations affect different decisions Statistical significance level 0.05
The results of hypothesis 2 showed that the product marketing mix, price, distribution channel and marketing
promotion influences home purchasing decisions. Under the New Normal situation, the population living in Hat
Yai District, Songkhla Province was statistically significant at level 0.05. Information obtained as a guide for the
study Planning and developing businesses for housing entrepreneurs Or real estate To increase efficiency And

to promote and support the real estate business to increase

Keywords: New Normal, Decision
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