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ABSTRACT

The objectives of this study were to examine the satisfaction level of customers towards
the restaurants and beverages of “ At Loft Café” in Nakhon Si Thammarat Province classified by
marketing mix (7Ps). The sample sizes for this study were 400 customers who used this service.
The instrument of the research was questionnaires and the difference of customer opinions were analyzed
and measured by statistical software in the form of Percentage, Mean, Standard Deviation, Independent
Sample Test, One Way Analysis (ANOVA) and LSD at 0.05 statistically significant levels. The data with
significant results were tested once again using Least Significant Difference (LSD). The result showed that
most of the sample group were female with age ranging from 20 to 30 years, most of them were marital
status and completed Bachelor degree, the majority of them as private company employees with income
average 10,000-20,000 baht per month. The analysis of customer behavior; the results indicated that most
of these customers spending 1-2 times per week, average cost of 51-100 baht per times. Used time is
12.01 -15.00 hrs. Decided to use the service by yourself. And most of the reasons for using want to eat
beverages and foods.

According to customers’ satisfaction, marketing mix (7Ps), the highest level of satisfaction with
the overall marketing mix (Mean = 4.19) with product side was the highest level (Mean = 4.48) and
promotion side was the least level of satisfaction (Mean = 3.70). When testing the hypothesis, it was found
that customers were different in sex, occupation, income had different level of customers ’ satisfaction at
the significant level at 0.05. In addition the customer’s behavior of the service was different in terms of the
frequency of using the service. The time of service and the people involved in the decision to use the store
had a difference level of satisfaction with a 0.05 level of significance.

The findings can be beneficial to entrepreneurs. By developing marketing promotions such as
online media channels that are an important tool for easy access to customers. The information can be

useful for the company organizations that have similar business characteristics as At Loft Cafg.

Keywords: Personal Factors, Consumer Behavior, Marketing Mix Factors
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