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The Effects of the Marketing Mix toward House Purchase Decision

in House Estate in Songkhla Province
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ABSTRACT

Habitat is one of the four basic needs for the life of every human, it is a place to bring happiness,
relaxation, the centre of a family, and a place where people feel safe the most. The habitat is not only a
basic need for life but also being used as the quality of life and social status measures. Now, the real estate
market has expanded with high competition. Therefore, the consumer has more choices to buy houses , so
the consumer takes the decision seriously to buy a house. This research aims to study personal factors
including gender, age, status, educational level, occupation, average monthly income and the number of
family members that living together. These factors influence the decision to buy a house in the housing
estate in Songkhla Province and lead to study the relationship between the 4Ps of marketing including
product, price, channel, and marketing promotion with the consumer decision to buy a house from housing

estates in Songkhla Province.

The result of this research for the personal factor hypothesis testing showed that different ages
had a different effect on house purchase decision; however, when considering each process, there were
differences in the process of recognizing the problem and the house purchase decision. For the factors of
gender, status, education level, occupation, average monthly income, and a number of family members
living together, there had no different effect on house purchase decision, but when considering each
process, it was found that the status had the differences in the house purchase decision. In the testing, the
assumptions on the relationship between marketing mix factors and house purchase decisions of the
consumer within Songkhla Province was in the same direction with a moderate correlation degree. But
when considering the house purchase decision process at each process, it was found that the marketing
mix factor was related together in the same direction as the process of recognizing the problem, finding
information, and alternative assessments and post-purchase behavior were at a moderate degree with a low

level of the house purchase decision process in statistical significance at the level of 0.01.

Keyword : House Estate , Marketing Mix , Purchase Decision
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