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ABSTRACT

This research the objectives are to (1) to study the personal factors affecting the adoption
of financial technology through mobile banking among users of Bank of Ayudhya Branch Central
Festival Hatyai (2) to study the behavior of using applications that have Effects on the adoption of
financial technology through mobile banking among users of Bank of Ayudhya Branch Central
Festival Hatyai (3) to study the expectation of using applications that affect the acceptance of
financial technology through mobile banking. Of users of Bank of Ayudhya Branch Central Festival
Hatyai.

The sample used for this study was 391 customers had accounts with Bank of Ayudhya
Branch Central Festival Hatyai, using questionnaires as a data collection tool. Statistical statistics
were divided into 2 categories: descriptive statistics: frequency, percentage, mean and standard
deviation, and inferential statistics: Independent Sample t-test, One-way ANOVA at the statistical
significance level 0.05.

The study found that most of the respondents were female. Age between 15-25 years. Have
a bachelor's degree. Occupation company employee and earn 10,000 - 15,000 baht per month.
Results of hypothesis testing different mobile banking application behavior affects the adoption of
financial transaction technology via mobile banking among users of Krungsri Bank of Ayudhya
Branch Central Festival Hatyai overall differently. And the expectation of using mobile banking
application towards the adoption of financial transaction technology via mobile banking application

of users of Bank of Ayudhya Branch Central Festival Hatyai overall differed

Keywords : Acceptance technology, Expectation, Mobile banking
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maTuTagnansitu uanaresnugna Taun mssuindilse Tewd (Sig. =.000) ns5uin
Neaon13 191U (Sig. =.000) LannAAon1T 1F91U (Sig. —000) A uaalaluns 19
(Sig. =.000) LLAZNYANTTUAT 1F03 4 (Sig. =.000) aeJ'Nﬁﬁ’ﬂt?wﬁ’tymNﬁEﬁﬁi:ﬁ’u .05

msfnaumandaluns 1duenndingu Mobile banking AonsseniumaTuTas
FINTTUNNMIEFUA IO NNAIATU Mobile banking HAMIIATILH LAAIRIMI19R 3
m319#t 3 Anumanialunts1ienndingu Mobile banking apMsgaNTumA IuTagginssy

NNNMIRURULOWNALATYU Mobile banking

pnisseuSuminalulatinie unasn1y SS df MS F Sig.

M 391K 1Y Mobile banking nilsilsau

1. mssuiiilse Teand FEUINNGY  66.073 34 1,943 24.904 .000%
melungu 27780 356 078
37U 93.853 390

2. MssuINNEABMI IO sEHINNgy 69.627 34 2048 24275 .000%
melungu 30033 356 084
39U 99.660 390

3. 1anARENS 19 FEUINNGN 66682 34 1961 24.618 .000*
melungu 28361 356 .080
39U 95.043 390

4. anuaalalums e FTUINNGN  66.322 34 1951 24.488 .000*
melungu 28358 356 .080
39U 94.680 390

5. WYANTIUMS 1903 9 FTUINNGN  82.247 34 2419 9.557  .000*
melungu 90112 356 253

37U 172.359 390

3 FTUINNGN  65.971 34 1.940 40.227 .000*
melungu  17.171 356 048

37U 83.143 390

*szauiisdiagneanan .05
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NAMTNT 3 mamsdanzin anuaanialums1Fiennandu Mobile banking
don1soouiuma TuTadgInTsun1amsiduriuo unaING Y Mobile banking ¥88 1913 M3
5UIAINTIAT 08581 avudunia wlada malng Tassamuanaiasy (Sig —000) Lo
915701918810 WU NgAnsTu13 1o NnaIAYU Mobile banking Ha@en15803 51
maTuTagnansitu uanaresnugna Taun mssuindilse Tewd (Sig. =.000) ms5uin
$1edems 1901 (Sig. =.000) vaaaren1s 19911 (Sig. =.000) Anwsalaluns 19y (Sig.

@

=.000) LALNYANTTUNT1F93 4 (Sig. =.000) DL I Ed RN NERANTLAD .05
ansiewna

= Y o a a o Y o dy
NNHaMIINTIZHTeyah el enanuIve Taall
1. HAMIANBINGANTTUNIT 1FUOWWAIAGU Mobile banking Y9I 1913 N155U1IATS
= < o Ao ' ' ' o A A A
n3a0gse v ugunsa aada vialvg wu Tagsaweglussavuniiga Natiiiesan
Jq ¥ a = Aa 9 a Y a Y 9 9y
A191U303 Inganssuaiumandalunmsleau nganssuaiuanuilunislyau vay
WANTIUMS 19911959 718 Tun3 15911 Mobile banking Yo 951113 M5z 1FUSMsTiawg
1 y g o e g = @
nazldanuaulslumaluTadlm q medawgamaTulad luegaiu veil dldusnsda
Y < [ o A A A o o A
AIN1IANVITIAGTI ANUUNUG Hazaseienlasanslumsmiginssumanistu Tag
@ 4 l a {1 a
A0AARDINY DUTNIUA VYDFIINAN (2562) NYANTIUNTINANITIFUTN15 Mobile Banking
o a 1 @ r'd 4 { a
(MyMo) Tums9hauginssunamsiua i InsaAninaoui : nsaldnyI5UIn1T00uTY
< @ 1 A
A uFUNTaNaI UATIIFENT KansAnyINUI AnuNanelalun1s 1905015 Mobile
o a 1 [ J 4 { a @ 4
Banking (MyMo) Tun5+153n35um1ansSuaiunig Insdniindoun dunaasus au
A01UNIATIMIe AUMTAUFTUNIADIA AIUYAND MIUNTZDIUMS TRUTMS AUanBE
NNMEAN
2. wamsaAnpIAuAIAK I uns e wnaingu Mobile banking ¥09511ATTN I8
pg5e1 (KMA) Tagsauegluszauuiniga Taedldusnisinanunianuielunisldau
a o . . ° 1 ¥ v 1 Y 9 I
LOWWAIATY Mobile banking IW512M 391530330 TundazaTIdoyan1 9 yeagnmaoaily
o Y Y oo A Y ' ! 9y A
ANNAY szUVdRINANNYNABILNUE U TR A NNz AIN tazdenoms 15 TuiTeendw
' 9
walaluszunuewnanyu Mobile banking i Aulasanslumsmginssulianudiagy
I v o Y A Y o [ U 9 o a 1
ihusuaudu q e limsigsnssuasnan ldussgdhwnelumsigsnssunamsSuriu
a o [ I a 1 a =y 4
HOWWAIATY Mobile banking 117192151015 TowiRu 1135918 M15DOUREY HIOUINITOU 9
a o 3 ! o W ! a
naganuiane laluns1Faunennamau Mobile banking tHudrudragndldusns v

v Y
anudayuazaulylumsldou Faldeinduil wwawaliinamseonsuma Tulagluns



11

MFINTTUNIINITIIUAIY Mobile banking Fadoand oy tnady Awes (2557) Jedend
a a 1 v A a a 1 4 J
ansnanomsandulelduimsginssunimsturiudooonla nsdidny suIA13
< o w av 1 a a a
#lowwniIne $108 (um1wu) wan1339ewu1 WeAnTTUMSIFUTMITFINTINNINTEY
UIMIFInssun1umItuilioninasensaadulaldusnisginssunnnmsSuriude
4 . . Y = 3 A o w o
poula1l (Online Banking) ¥04gnA1511015 @ lowond Tne $1da (i1wu) M3mnginssuues
Y 1 S Yo o A 1 Y 1 ) Y Y= o A o
gnmIunesIaTesu lail lasumsduiiumsegngnassniud gnaii anlasaneiiei

U U

& < o 9 9 =K 3 9 1 <3
ginssueou launuu ledauessums gnarda s ot uIuImIveIsUIAIT 16 9819579157
[ o ] I~4 0o A <3 a 4
1azd1eA18 MIMFINTTHATUNINAIYVBIFUIMTATOAUTUMTIETIUT T8 AdenW
< 1 9 A o o o Y 3 [ @
529137 1Az suIMsFeuidainaununumsihiginssnoou lav laeg1esiaed dauifady
Mualszauniansaaia 1NMIAnEITeIUaIlTEaUNIINMIAaIa wuNaulsean

v
=

a a ] 4 J Aa a
NNMIAAIAUDINIS 1FUTNTFINTIUNWMIRURIUTED0U 1a1l (Online Banking) NionTna
1 v A Y = I3 A o W A
asmsaadulavesgndrisuinis @lewdwd Tne $1e (umaw) luwangunwuniuns fo
Y] a [ 4 a [] a ] a
TaveMUNAA A UNAIUTIAIUTNMT MUFDIN1INTIHUTNT SumMsauasumsaain aiu

wiinau Iusmsdiunszurums 1Husms tazauaanadounenn
Y
Yorauanuz

= [} d‘ 1 1 @ =} a = [} [y 4
1. asanyfveNaswanonsesousTuma 1u Tagn19msty lagfnyiaNuaunus
A da v -
U o Naswanemseausuma lulay
= = ] . . 1 Y A g
2. MIANEIAMNNIND 19u9n15 15914 Mobile banking 591828 ot uuuinialuy
o Y A 9 '
MINaveIieIToae 11
= Ay A d’ I Y 1 a K A Lg 1 9 [ A %
3. msAneMITeFIRUn W e 19 Taudyu lud@nungsu dauautlitenion
d‘ a o o a o A a d’ Q' QU d' 1 1 [ =
nilsn1Flunudseaansainmsisemuaudismutiatenaawanemssausuma lu Tagng

1 Y
MIRUNNTITY

19NA1591994
o w ] ad A 4 ° a ya d o
dinNURAINGINTIN NeBlanNseting. (2562). M13539NgANIINGITd MR IIAl M sINA
Ine 3 2562. FuAuIiioTu AUE18Y 25, 2563. 911 https:/www.etda.or.th/publishing-
detail/thailand-internet-user-behavior-2019-slides.html

a J Z’, a % = aa y o @
Yowed asauauIns. (2559). amuummﬁluqﬂmma. ﬁuﬁ’mﬁmu AUYIYU 25, 2563. 91N
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