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ABSTRACT

Research study Marketing Mix Factors Affecting Services Deciding To Use Halal Hotel In Hat Yai District, Songkhla
Province, with the objective of studying demographic characteristics of Muslim tourists in deciding to use Halal hotels. In Hat
Yai District, Songkhla Province, and to study the factors of marketing mix 7Ps affecting the decision to use the Halal Hotel in
Hat Yai District, Songkhla Province, the population used in this study was There were 400 samples of tourists who chose to
use hotels in Hat Yai District, Songkhla Province. (Quantitative research) It is a form of survey research (Survey
research) by using questionnaires as a tool to collect data. And from the study results showed that Most of the
sample groups found that The majority of the sample were male, with a total of 200 men and female, 200 in
equal proportion, 36-50 years old. Occupation civil servant / state enterprise They have a domicile in the South
with income 20,001 - 30,000 baht and are religious to Islam. Marketing Mix Factors Affecting Services Deciding
To Use Halal Hotel In Hat Yai District, Songkhla Province, overall at the highest level When considering each
aspect, it was found that At the highest level, number 6 items, respectively, namely the distribution Service
personnel Physical characteristics Service process The product is the price and is at a large number 1 item is
marketing promotion. When considering the areas that respondents most important to it, it is the distribution
channel. Serving at the highest level The first priority is that guests can make a reservation via the Internet.
Behavior of Deciding to Use Hotel in Hat Yai Songkhla province classified by the reason you choose to use
the Halal hotel because there are Facilitates religious practices such as prayer rooms, carpeted rooms. Salah
and Al Qur'an The results of hypothesis 1 showed that personal factors including gender, age, occupation
Income, status and place of residence / domicile There was no different effect on the decision to use the hotel
in Hat Yai District, Songkhla Province. Statistical significance level 0.05 The results of hypothesis testing 2
found that the marketing ingredients influencing the decision to use the halal hotel service among Muslim
tourists in Hat Yai District, Songkhla Province. Product aspect Distribution channels Marketing promotion
Service personnel Service process And physical characteristics Muslim tourists in Hat Yai District, Songkhla
Province have a statistically significant effect on deciding to use Halal hotel service at 0.05 level. Develop
products and services to have higher standards due to At present, the hotel business is highly competitive,
therefore halal hoteliers should use their marketing mix to improve and develop to meet their needs. Specific
needs of Thai Muslim tourists 2. The next research should use the qualitative research method. Into the method
of conducting research by in-depth interviews with customers who use Halal hotels. To get in-depth behavioral
information about making a decision to use the service 3. To be able to use the information obtained as a
study guideline Business planning and development Hotel efficiency To promote and support Halal hotels to

continue to grow and grow sustainably.
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