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Abstract

The study of behavior of consumer using a pick-up truck taxi : Case study Sungaigolok-
Waeng district route. The purpose of this study were to understand the behavior of consumers, to
improve the quality of service and to increase the number of quantity of customers that using a
pick-up truck taxi (Sungaigolok-Waeng) of Cooperative the small passenger car of Weang Limited.
A sample was selected from people using a pick-up truck taxi (Sungaigolok-Waeng) of Cooperative
the small passenger car of Weang Limited. However, The average daily population of 45 people.
Therefore, researcher chose time to interview from 08.00 am to 12.00 pm that was 9 cases were
including as a sample. A sample of Accidental Sampling, In-depth interview individually by using
Open Ended Question was non-limited questions for providing opportunities of the interviewer
opinions that they could answer freely and shows more idea. Besides, to receive the information
clearly that could connected each of these issues in a manner related the research.

Research findings were as follows: General information of the respondents were 4 males
and 5 females. Most of them are in the aged range 36-45 years. Followed by the aged of 16-25 years
and 26-35 years. Then, by the aged of 46-55 years and over 55 years old orderly. Most of the
education level was at the high school. The most of current address were local people in Weang
district, followed by local people in Sungai-golok district and people in Songkhla province
respectively. The occupational, the most of them were Public servant, officer, Visas State clerk.
Followed by student, company employees, merchant, private business, general employees,
agriculturist were all the same number. The status, most of them were marital and stayed together
status. Followed by single, widow, divorced, separated respectively. The average of income, the
most of them were between 10,001 to 20,000 baht. Followed by below 10,000 baht and over 30,000
baht in order. There was the number of people who not having a car amount 5 people and 4 people
were having a car.

Based on the major findings from 5 elements, it was found that the consumer required a pick-up
truck taxi for travelling because of their workplace routing. The researcher was survey by myself
and ask the other people for more details because the information of this public service was not in

the internet website or social media as modern rated as the present. In evaluating options before



deciding to using, the consumer chose convenient way for travelling mostly before decided using
the service. Nevertheless, the main issue has found that it encountered at every step of their decision
was ambiguity of time and car schedule of the service that effected to people who has planned
before going. But when considered of this matter, the convenience method was the first people
realize and it could be effected the consumer decided to choose a pick-up truck taxi (Sungaigolok-
Waeng) of Cooperative the small passenger car of Weang Limited and after they using the service
found that it was unstable of travelling time and could not estimate the arrival time. However, the
consumer who used to taking the service pleased to recommend other people to choose this service

for taking a trip between Sungaigolok-Waeng forwards.
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