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ABSTRACT

Nowadays, technology is increasingly used as the main middleman of communication.
Communication via Line Application is also very popular. Hence, it became a business model
called "Line Sticker Design Service from Photos". Nowadays, there has been a growing number
of competitors in the market. Therefore, each entrepreneur needs to provide services with
impressive marketing and excellent service strategies to retain old customers and seek new
customers. Moreover, adjustments must be made for the survival of the business to be able to
survive according to the changing environment. To achieve customer satisfaction, it is very

important that operators pay a lot of attention.

The objectives of this research were (1) To study the usage behavior of the Styleyou
Sticker Line store users, (2) To study the factors of the marketing mix (7Ps) of Styleyou Sticker
Line users, (3) To study the satisfaction of users of Styleyou Sticker line store, (4) To study the
relationship between the personal factors and the behavior of Styleyou Sticker Line users and (5)
To study the relationship between marketing mix factors (7Ps) and service satisfaction of

Styleyou Sticker Line users.

The results were found that Most target groups are females aged 31-40 years old, marital
status, graduated with bachelor's degree, self-employed / business owner with an average monthly
income of 50,001 baht or more. The level of opinion on marketing mix factors (7Ps) of Styleyou
Sticker Line users found that the majority of the sample group was at the highest level. When

considering each of the three aspects, the first order was People followed by Process and Product,



respectively. The results of the satisfaction towards the Styleyou Sticker Line store from users, it
was found that most of them were satisfied at the highest level. It can sort the average of
satisfaction by side from high to low as follows: service provider, duration and comfort,

respectively.

The findings revealed that all aspects of personal factors correlated with the service
behavior of the Styleyou Sticker Line store users. The test of the relationship between marketing
mix factors and overall satisfaction with the Styleyou Sticker Line store was found that All
marketing mix factors were related to the customer satisfaction towards Styleyou Sticker Line
store. When considering each aspect, it was found that the factor with a high relationship in the

same direction was the product factor. Process and physical factors.
Keywords : line sticker , marketing mix , service satisfaction of customers.
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