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Factors Affecting Buying Decision of Nonperforming Asset Of customers

Bangkok Commercial Asset Management Public Co. Ltd.
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Abstract

This study the Factors Affecting Buying Decision of Non Performing Asset Of
customers Bangkok Commercial Asset Management Public Co. Ltd. The Quantitative
research. The data was collected by using questionnaires from the sample customers
Bangkok Commercial Asset Management Public Co. Ltd. were 226 people The statistics used
in the analysis of frequency, percentage, mean and standard deviation. The hypothesis was
tested with one-way T-Test, One-way ANOVA, and Multiple Regression Analysis.

The results showed that the Factors Affecting Buying Decision of Non Performing
Asset Of customers Bangkok Commercial Asset Management Public Co. Ltd. Overall was at a
high level. (X=3.99,5.D.=0.81) when considered each aspect specifically, Price was at a high
level. (X=4.155.D.= 0.74) The buying decision of Non Performing Asset Of customers
Bangkok Commercial Asset Management Public Co. Ltd. Overall was at a high level (X=4.03,
S.D.= 0.91)when considered each aspect specifically, Buying decision was at a most level
(X=4.26, S.D.= 0.94) and with the lowest mean, Problem perception was at a high level
(X=3.81, 5.D.=0.97) Comparison Personal factors Affecting Buying Decision of Non Performing
Asset Of customers Bangkok Commercial Asset Management Public Co. Ltd. Found that by
Sex Age and Education there are different Statistically significant at the 0.05 level. By
Occupation and Monthly income a whole and individual aspects. not different Statistically
significant at the 0.05 level. The results of the study the relationship between marketing mix
factors and Buying Decision of Non Performing Asset Of customers Bangkok Commercial
Asset Management Public Co. Ltd. With a positive relationship Statistically significant at a
level of 0.05.

Keywords : The decision, asset
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